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Let me be the first to admit it; I have no fashion 
sense. Go ahead, laugh. Seriously, a big belly laugh is 
appropriate, I completely deserve it. I’m a co-editor 
of a fashion magazine and not at all fashionable. 

That semi-embarrassing information aside, I 
still love the idea of fashion. My lack of knowledge 
about the technicalities of the industry doesn’t 
stop me from picking up issues of Elle, Glamour 
and Vogue. And you certainly can’t penalize me for 
trying, because I do. I’ve made solid steps toward a 
more chic self. (Example: I bought pink pants. That 
takes major cajones.)

However, I believe I’m not alone when I say it’s 
hard to develop your own sense of style. You have to 
pick and choose elements you like and figure out how 
to work them together, which can be challenging. 
What I adore about 
fashion magazines 
is how they aid 
you with personal 
sensibility. They 
give you options 
upon options for 
clothing, accessory 
and beauty ideas, 
but nothing is ever set in stone. In fact, I can’t think 
of any concrete fashion rule beyond the no socks 
with sandals mantra. (Although I’m not a fan of 
light wash denim for men, my boyfriend can attest 
to that.)

If you picked up this issue on a whim, 
and don’t consider yourself a “fashionista,” 
have no fear! As I’m slowly learning, adapting  
your style isn’t as difficult as it sounds; and we’re 
happy to help. 

So read on, you Trendsetter, you.

ivY chRiSTiaNSoN

Individuality is something that has always been 
essential in fashion. But what exactly is individuality? 
I’d like to think I have a unique style, but I would 
never say it was all of my own doing. My outfits are 
inspired by everything around me. I take pieces 
and parts from things I see and attempt to make it 
my own. Honestly, nothing in fashion is ever truly 
original. Inspiration can be found in everything, it 
just needs to be modified to your style. 

For me, my biggest inspiration comes from my 
love for accessories. So many of my outfits are based 

around my rapidly 
growing collection 
o f  n e c k l a c e s , 
bracelets, rings and 
scarves. It’s so much 
that sometimes my 
roommate tells me 
to calm down. This 
is what makes my 

style my own. 
Now it’s up to you. Find inspiration in the things 

you see everyday, or simply flip through the pages 
of this issue.  We have worked our tails off to help 
you expand your style. From finding a spunky New 
Year’s look (page 10), to styling a white T-shirt (page 
34) or choosing blocks of attention-grabbing colors 
to make an outfit pop (page 44). 

Albert Einstien said, “The secret to creativity is 
knowing how to hide your sources.” Read through 
and let us inspire you. We won’t tell.  ;)

kYLi haSSEBRock

LETTERS fRom ThE EDiToRS

A quick shout-out to our amazing  
exec staff.  Thank you so much for all of your 

hard work this semester. You make our job 
so much easier and we couldn't have done it 

without you! You rock.

Kyli Hassebrock
gRaphic DESigN & 

jouRNaLiSm & maSS 
commuNicaTioN 

senior
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splurGe

$22.99
per bottle

splurGe on moisturizers
If you’re looking for one major product to 
invest in, a great facial moisturizer is it, says 
Annika Tunberg, a New York-based beauty 
publicist. “Cheaper lotions oftentimes have 
ingredients that can, in the long run, damage 
your skin,” says Tunberg. “Drugstore brands 
are great for the skin on the rest of your body 
because that skin is much thicker than the 
skin on your face.” 

Her favorite is L’Occitane’s Shea Butter 
Ultra Rich Face Cream ($40, loccitane.com). 
Tunberg isn’t the only expert to share this 
sentiment. “Most drugstore versions don’t 
have the moisturizing ingredients required 
to keep skin hydrated in the cold months,” 
says celebrity makeup artist Kimberely Bosso, 
who’s worked with Justin Beiber, Snooki 
and Nancy Reagan. She recommends an 
intensive moisturizing treatment, such 
as Rene Guinot’s Masque Essential ($40, 
skinonesearch.com). “I’ve been using it for 
years, and it’s the best!”

save on body lotion
You may need to spend the big bucks on a 
fancy face moisturizer, but there’s no need 
to bathe in a pool of Crème de la Mer. Our 
experts say an inexpensive body lotion 
works. “Look for an all-over moisturizer with 
hyaluronic acid. It has a water-binding agent 
that helps skin draw in and retain moisture,” 
says Tunberg, who prefers Curel’s Ultra 
Healing Intensive Lotion ($8, drugstore.
com). “Use it before you go to bed and you 
can literally feel your skin transformed the 
next day.”

splurGe on sHampoo & 
conditioner

“Buying a high end shampoo and conditioner 
is like buying a Lexus instead of a Ford Focus,” 
explains hairstylist Jason Lassek, who owns 
Eden Salon in Omaha, Neb. 

“While both cars will get you where 
you’re going, the Lexus will get you there 
faster and let you go farther,” he continues, 

“and the same goes for hair products.” 
 Lassek recommends Matrix Biolage 
Shampoo and Conditioner ($23, various 
salons). “It’s a beneficial product because it 
meets all hair needs plus, as a bonus, it has an 
enjoyable fragrance.”

save on leave-in conditioner 
Dry winter air can leave your hair with 
static (annoying!), but you don’t have to 
break the bank to fix that problem. “Leave-
in conditioner adds extra moisture to your 
hair, which can stop the static,” says Lassek, 
who recommends Pantene Pro-V Light 
Conditioning ($4 drugstore.com).  “The 
wax used in the product gives hair a great 
Kardashian-like shine.” 

splurGe on exFoliators 
If your skin is starting to have layers like 
Shrek’s, it’s time to splurge on a hydrating 
exfoliator. “Exfoliating removes the layer of 
dead cells on your skin’s surface and makes 
your face look glowing,” says Tunberg, “and 
it’s especially important to exfoliate during 
the winter, as that’s when your skin is most 
likely to look dull.” 

While you could choose a traditional 
exfoliator, Tunberg recommends a flashier 
microdermabrasion treatment such as Dr. 
Brandt’s Microdermabrasion Exfoliating 
Face Cream ($75, Sephora). “It helps in your 
skin’s overall well-being, and you’ll look 
radiant after using it.”

save on lip moisturizer
Chapped lips? They’re a total bummer. But, 
we’ve got good news: you don’t need to 
splurge to heal them! “Drugstore brands are 
great for fixing dry lips,” says Tunberg. Her 
year-round favorite? Vaseline. “It’s cheap and 
effective.” Be sure to look at the ingredients 
before buying. She warns that inexpensive, 
wax-based products can feel good initially, 
but they can end up harming lips. If you want 
something fancier, reach for C.O. Bigelow’s 
Original Rose Salve ($5.50, Bath and Body 
Works), suggests Tunberg. It doubles as a 
dryness deterrent for your face. 

splurGe on Face cleanser
Help keep your skin at its freshest and 
healthiest for the short term as well as the 
long run by purchasing a high end face 
cleanser. “Most drugstore cleansers contain 
alcohol for shelf life that dries skin out,” 
expresses Tunberg. “The higher-end products 
will have better ingredients that help produce 
collagen for better skin.” She recommends 
trying Lancôme’s Absolue Premium BX 
Foam Cleanser ($50, lancome.com)

save on nail serums
No, not polish or remover, but serum. 

“During the winter, you’re more likely to have 
brittle nails and your cuticles can also dry 
out,” says Tunberg, who says not to fork over 
your last paycheck for a cure. Instead, she 
advises you try Sally Hansen’s Nail Growth 
Miracle Serum ($9, drugstore.com). Apply 
once a day and you’ll have healthier nails 
and cuticles within two weeks. Or go with 
Lassek’s choice, SolarOil ($8, drugstore.com), 
which keeps nails and cuticles moisturized. 

buyinG a HiGH end sHampoo and 
conditioner is like buyinG a lexus 
instead oF a Ford Focus. WHile botH cars 
Will Get you WHere you’re GoinG, tHe 
lexus Will Get you tHere Faster and let 
you Go FartHer, tHe same Goes  
For Hair products

Wondering which products you should pick up at Target and  
which ones you should indulge on? Here, our experts spell out exactly 

how to spend your beauty allowance, from head to toe.

YouR

W I N T E R
B E A U T Y

 ShoppiNg LiST

Words SaRah Mahaney pHotos KaRli SanDoS desiGn MiGUel CaRRaSQUillo
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New Look
There’s no 
better time 

than the 
present for a 
new you! Say 

goodbye to 
the past and 

celebrate a 
new year.

Glitter. Glitz. Glamour. These adjectives 
describe the perfect New Year’s Eve, as well 
as the style of this season’s hottest trend in 
make-up. “Metallic [shades] are going to 
be huge this holiday season,” says Jennifer 
Baughman, makeup artist at Juut Salonspa. 
Shimmers are softer and easy to apply.  
Wear your hair in “long, loose layers with 
fringe bangs” advises Jenny Conde, stylist at 
Juut Salonspa. 

Looking for a little drama this New Year’s 
Eve? “False eyelashes make all the difference 
in the world,” says Baughman. Apply full 
fake lash strips on the lash line and pair with 
a favorite lipstick to make the look pop. 

“Short bobs are the trendy hairstyle this New 
Year’s,” declares Conde. “Add more fun with 
an embellished hair clip.” 

A girl can’t go wrong with a bohemian 
braided bun and smoky cat eyes to ring in 
the new year. “Simply making a few braids 
and playing around with the placement of 
the bun can adjust the look so that it’s right 
for you,” says Liz Howe, stylist at The Salon 

in Ames. Polish it off with a dramatic cat 
eye. “The cat eye gives nice shape to every 
eye.” says Greg Link, makeup artist at The 
Salon in Ames. The dynamic combination of 
these two looks will have you turning heads 
all night long.

Shimmery silver eyes give a classic 
Hollywood vixen look that still turns heads 
years after Marilyn. “I like to use both 
shimmer and base [eyeshadows] together,” 
says Trista Rico, makeup artist.  “They 
blend together and break the color up well.” 
Apply shadows with a softer brush to shade  
and blend. 

“I really like MAC lipstick,” says Jessica 
Rivera, freelance makeup artist.  “It lasts long 
on the skin.” For bold red lips, try MAC’S 
Ruby Woo to make a statement. Finish with 
bouncing curls that will wow the crowd. Use 
a 1.5-inch curling iron to give a looser curl.

Follow these simple steps and you can 
ring in the new year in style. 

NEW YEaR,

Words Shannon BaUR, aRyana GathinGS & Katie iSeBRanDS pHotos Ryan DaMMan 

desiGn MiChelle BUi models alexiS ahMeD, laURa talKen, anna le & MeGan DRillinG
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SliCK SpRintS

run as Fast as 
you possibly can 

in semi deep snoW. 

NiX

WoES
WINTER WORKOUT

Snowbank Squat Jumps
Develop your vertical jump, build 
lovely legs and spike your heart rate with 
squat jumps.

Stand with your feet shoulder-width 
apart and hands by your sides.

Initiate the movement by pushing 
your butt backward; while 
simultaneously swinging your arms 
behind you.  Prepare to launch.

While swinging your arms upward 
and extending your legs completely, 
quickly leap straight skyward.

Land softly, immediately crouching 
into the next rep.

Snow Angels
Perform snow angels vigorously to create a 
metabolic effect and burn fat.

Lie on your back, feet together and 
arms down by your sides.

 Maintain contact with the ground 
as you sweep your arms upward and 
your legs apart, then repeat steps.

Slick Sprints
Sprinting isn’t always about pure speed.  You 
shouldn’t expect to be able to move efficiently 
during the winter weather conditions. You’ll 
get a better workout if you work hard to pick 
up your feet and keep moving forward.

Run as fast as you possibly can in 
semi deep snow. 

WiNTER WoNDERLaND ciRcuiT

Our Winter Wonderland Circuit formulated by  Jen Sinkler, RKC, senior USAW and senior 
fitness editor of Experience Life, uses snow to spike heart rates and burn fat. “Working 
out should be fun. A want to, not a have to,” says Sinkler. So get ready to tackle the 
wretchedness of winter with an entertaining, yes we said entertaining, workout. 

Ice Mountain Climbers
Stay light on your feet and move quickly to 
keep your heart rate elevated.

Assume a pushup position, arms 
locked out and body forming a 
perfectly straight line from your head 
to your heels.

Shift your weight onto your left foot 
and bring your right knee up by your 
right elbow.

Briefly shifting your weight into your 
gloved hands, shoot your right leg 
back to the start position and bring 
your left knee to your left elbow.

Continue alternating back and forth.

perForm eacH  
exercise For 30 

seconds. move 
immediately From one 

to tHe next, restinG 
For tHree minutes 

once completed.  
repeat tWice more.

coLoR mE miNE

Eyeshadow depends on eye 
color, which should you wear?
Whether you’re going out on the town, or 
simply going to class, you know the dilemma; 
what color of eyeshadow should I wear? The 
answer is different for everyone, but the 
determinant is your individual eye color. 

“Shade selection is very individual,” says 
Stephanie*, a consumer affairs specialist from 
Maybelline New York. It is easy to pick up 
a set of four different colors supposedly 
dedicated to “blue eyes,” or “hazel eyes,” but 
everyone is unique. Although your iris shade 
typically looks good with the matching eye 
shadow color, it’s fun to switch it up!

“Some people are more set on bringing out 
their eyes than other features,” says Sephora 
color consultant, Courtney*. Earth tones 
such as brown, gold, taupe and even orange 
look great on women interested in bringing 
out their baby blues. If you want your brown 
eyes to pop, Courtney suggests all shades of 
purples and greens. There is a lot of room 
to play for women with hazel and green eyes.  
Light greens, purples and gold complement 
hazel eyes, while “nearly everything goes  
with green eyes,” says Courtney. Pink and 
orange are a perfect contrast for a more 
dramatic look. 

Just like clothes, the change of seasons 
can also affect your eyeshadow color scheme. 
Deep hues are better for fall and winter, but 
it’s best to stick to lighter shades in the spring 
and summer. While this may seem like a lot of 
rules, it’s important to stay fresh and fun. Test 
out various colors through trial and error!

When experimenting, there are a couple 
rules of thumb to keep in mind. “Always use 
primer,” insists Courtney.  Also, keep in mind 

“most cosmetic specialists agree that your 
lashes should be the darkest eye make-up 
accent you use,” says Stephanie.  

Often times, a color wheel is used to 
select eye color shades. These can be really 
helpful along with in-store color pallets. 
Courtney says there are numerous eye pallets 
at Sephora to make your selection effortless.

Selecting an eyeshadow to bring out 
your eye color can be a daunting process. 
But a quick change in color can make all 
the difference between date night and a day 
at the mall. Keep in mind less is more, be 
confident in your shade investigation and 
have fun!  

*Last names excluded for privacy

it is easy to pick up a set of four different colors supposedly 
dedicated to “blue eyes” or “hazel eyes,” but everyone is unique.

Words SaMantha lee pHoto nathan KiRKMan desiGn anDRea CaSteKWords KelSey haRtnett illustration & desiGn liSa enGeR
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At  Ho m e Fa c em a sks

au NaTuREL
Looking for an inexpensive facial treatment to replenish your 
winter weathered skin? Trend found three simple organic facial  
masks that will breathe life back into your skin. 

The best part? 
The ingredients are right out of your kitchen! 

eGG WHite & lemon

1 fresh egg 

1 tsp. lemon juice 

hoW-To: 
Separate egg white and combine with 
lemon juice in a bowl. Beat the mixture 
with a fork until it’s frothy.  Then gently 
pat onto your face. Wait 10-15 minutes and 
rinse with warm water.

WhaT’S iN iT foR You? 
This mask will cleanse pores and help 
remove blackheads. Egg whites help to 
brighten and tighten skin.

use For:

o i L Y  S K i N

suGar & olive oil 
Facial scrub

1/2 cup organic sugar (no Splenda!) 

3 tbsp. extra virgin olive oil

1 - 2 tbsp. honey

hoW-To: 
Mix all the ingredients together until it 
reaches a gooey texture. Apply the mixture 
all over your face except the eye area, which 
can be too sensitive for sugar exfoliating. 
Gently scrub for 30 seconds. Wash off with 
warm water.  If you have leftovers, keep in 
a container at room temperature and the 
mask will stay fresh for about a month.

WhaT’S iN iT foR You? 
This scrub is wonderful for exfoliating and 
rehydrating your skin. It can be used once 
or twice a week. 

use For:

N o r M A L  T o 
D r Y  S K i N

yoGurt & Honey

1 tbsp. organic honey  

2 tbsp. plain fatty yogurt 

hoW-To: 
Mix honey and yogurt together until a 
smooth paste is formed. Apply paste on 
your face. After 10-15 minutes, wash the 
mask off with water. For best results, use 
mask twice a week for normal to dry skin or 
once a week for oily or sensitive skin.

WhaT’S iN iT foR You? 
Honey and yogurt mixed together can calm 
and even out skin tone. Honey alone can be 
used to reduce facial redness. 

use For:

A L L 
S K i N  T Y P E S

TREND STaff pickS

These are a few of our 
favorite things

Palladio Rice Paper
“My number one pet peeve is having an oily 
and shiny face. This Rice Paper absorbs the 
oil. They totally beat “Clean and Clear” oil 
absorbing sheets.” Available at Sally Beauty 
Supply Stores, $4.
Elyse Hofmeyer, Trend Fashion Staff

Mary Kay “Lash Love” Mascara
“I absolutely swear by this product! It coats 
every lash with no problems and stays on all 
day without flaking or smearing.” Mary Kay 
Beauty Consultants, $15.
Andrea Castek, Trend Design Staff

MAC Paint Pot in “Painterly”
“My eyeshadow lasts hours and never 
creases during wear if I prime using the 
Paint Pot first. You can use it as a primer or 
pick out a brighter shade to use as a shadow. 
Available at M.A.C. Cosmetics, $17.50. 
 Alyssa Rosman, Trend Fashion Staff

Organix Brazilian Keratin 
Therapy

“My hair gets damaged easily, and dry, cold 
winters don’t help. This helps restore my 
hair to keep it hydrated and healthy.”
Drugstores and mass retailers, $14.
Katie Henry, Trend Features Editor 

Bare Essentials
“Bare Essentials products are all powder, so it looks fresh and natural on 
your skin. They also have great colors for moving into the colder months. 
The bronzers have more warmth to keep your skin from looking too pale!” 
Available at Bare Escentuals Boutiques, Sephora, Ulta, QVC, Nordstrom 
and Macy’s, $13-$60 for kit. 
Elizabeth Oles, Trend Fashion Staff

Words UnShin lee desiGn MeliSSa fallon model UnShin leeWords MalloRie ShelDahl desiGn taylaR JaCoBSon
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“Look better... feel better... THINK BETTER.” TM

The Groom room

303 Main Street, Ames, Iowa 50010
515-232-9935

Thegroomroomames@live.com

men’s Grooming Center & Salon

ThREE gENERaTioNS of  
STYLE & SuccESS

guapo iTaLiaNo

gET cLEaN, gET SEEN

NoT YouR avERagE guY

DoN’T BE aN aXEhoLE

20 

22
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28

TREND

Trend 4 MenBARISTASREALLY FUN

SPECIALTY COFFEE AND ESPRESSO BEVERAGES,GOURMET SANDWICHES, SOUPS AND SALADS, GONG FU TEA, OUTLETS

AND OUR COFFEE IS GOOD TOO
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Todd Snyder had no idea his journey at Iowa 
State would lead him to fashion. “When 
I graduated high school, I enrolled in the 
business college,” Snyder says. Around his 
junior year at ISU, he heard about the apparel 
design program. “I had always loved fashion,” 
he says. “And I knew I did not want to be a 
banker the rest of my life.” So Snyder made 
the switch and graduated in ’93 with a degree 
in apparel design. 

Snyder moved to New York City and 
began working for free to get his foot in 
the door. “That really showed my interest 
and desire to work in the fashion world,” he 
says. His first paying job was with J.Crew 
as a men’s sportswear designer. He has also 
designed sportswear for Gap, outerwear 
for Ralph Lauren and was head of J.Crew’s  
men’s line. 

Currently, he’s designing for his own line, 
The Todd Snyder Collection. It is a menswear 
collection that he describes as classics with 
a twist. “I just go through pieces I think 
every man should own,” he says. “Trench 
coats, jeans, chinos. The challenge is taking 
something classic and making it modern.”

For all the aspiring designers out 
there, Snyder’s main piece of advice is 
to get as much experience as possible. 

“It’s al l  about bettering your skil ls 
and confidence in what you’re doing.” 

Having lived in New York City since 2006, 
Brice Pattison has had the opportunity 
to design menswear for J.Crew and in 
his current position with The Todd  
Snyder Collection. 

He describes his experiences as eye-
opening. “Going from school to working 
in the industr y 
i s  c o m p l e t e l y 
different,” he says. 

“Working in the 
industry is a whole 
different arena. 
They can’t teach 
you in school what 
you learn in the working world.”

Pattison, an ISU alum as well, graduated 
with degrees in business management and 
apparel design. While his business degree 
may not have come into play early in his 
career, he says it’s imperative to his job  
now. “My job isn’t just managing the creative 
process,” he explains. “I have to consider 
how every decision we make will effect  
the business.” 

Pattison strongly urges all students 
interested in design to have at least two 
summer internships before they graduate. 

“There aren’t a lot of opportunities in Iowa,” 
he says. “You really need to push yourself and 
get your name out there.” He also stresses 
how important it is to know what kind 
of design you are interested in. “If you are 
interested in menswear, you need to build 
up your menswear portfolio. Or if you are 
interested in active wear, you need to build 
up your active wear portfolio.”

But most of all, Pattison says it is 
important to work hard, be humble and show 
a genuine interest in designing.

Cole Kersey did everything you’re told not 
to do when applying for an internship. He 
only applied for two positions, and turned 
down the first in hopes of landing a spot with 
the Todd Snyder Collection. “My advisors 
probably wanted to kill me,” he laughs. 
Fortunately for Kersey, last summer the 
internship with Todd Snyder came through, 
as did a permanent job when the summer  
was over. 

While the situation worked in Kersey’s 
favor, he wants students to know they 
shouldn’t follow his lead. “Apply to more 
companies than I did. Even apply to the ones 
you don’t think you’ll get,” he says. Kersey 
encourages students to make a visit to New 
York and check with various businesses to see 
if they’re needing help. “One thing that really 
surprised me was the amount of companies 
scrounging around for help,” he says. “Give 
them a solid portfolio and make a personal 
connection. That’s the easiest thing you  
can do.”

Kersey credits his involvement during 
his time at ISU to the success he has had 
today. “I studied abroad in Italy and while 

I was there I was 
able to build up my 
portfolio,” he says. 
He was also involved 
in the Greek system, 
which he says helped 
strengthen his time 
management skills, 

skills he still uses today.
Looking ahead to the future, Kersey 

says he has an interest in starting his own 
line someday. “My dream is to work for a 
design company, heading the design work. 
Influencing the design would be great.”

Todd and his team will be returning to 
Ames this spring when he will be the guest 
designer for the school’s annual Fashion Show. 
All three men have expressed pride in their 
school, and share that they are excited to 
come back. 

THR EE G ENER ATIONS  OF

STYLE+SuccESS
ok, ioWa miGHt not be tHe capital oF men’s FasHion. on 

any Given day you’re more likely to see carHartts tHan 
cardiGans. tHat doesn’t mean ioWa natives aren’t doinG 
cool tHinGs For men’s FasHion, tHouGH. ioWa state alum 

todd snyder and His team are currently takinG on tHe nyc 
FasHion World, one blazer at a time.

ThE chaLLENgE iS TakiNg 
SomEThiNg cLaSSic aND 

makiNg iT moDERN.

Words Kate GiBSon pHoto CoURteSy toDD SynDeR desiGn Donny Chen 
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inspired by italian fashion, these simple 
additions to your wardrobe can help update 
and refine your look without breaking  
your own sense of style.

CliniQUe.CoM

$18

get seen
 Where your hair is concerned, a milder 

shampoo is your best bet. “Deep cleaning 
shampoo is OK once in a while, but a 
shampoo with mint will do your hair justice,” 
Link says. A big plus with a product like 
Garnier Fructis for Men Anti-Dandruff Mint 
Cleanse ($6, garnierusa.com) is that you’ll 
have not only a healthy scalp, but a scalp 
that will smell minty like Christmas. Who 
wouldn’t love that?

When it comes to facial hair, a little 
scruff is fine now and then. But rather than 
growing out a Grizzly Adams beard, try a 
clean-shaven look instead. “Skin is the most 
underestimated thing when it comes to 
hygiene,” Link says. Exfoliating isn’t a bad 
thing either. Clinique For Men Post-Shave 
Healer ($18, clinique.com) or The Body 
Shop’s line of men’s products will keep your 
skin smooth and healthy. 

Once your hair and skin are nice and 
clean, add some style. Try using American 
Crew pomade ($17, americancrew.com) or 
hair paste. “Pomade will give you a nice shine 
but not a whole lot of hold; while paste, on 
the other hand, will give you more hold and 
less shine,” Link says.

gET cLEaN,

One of the biggest problems for 
 guys is that they don’t notice they 

aren’t properly taking care of them-
selves when it comes to hygiene.

Guys, it’s high time you get your act together. 
If you’re looking for lady attention, an image 
revamp may not be a bad idea, and it could be 
easier than you think. So with the assistance 
of Greg Link of The Salon in Ames and 
Jessica Jones of The Body Shop, we’re going 
to help you. You can thank us later.

The products you use in the shower 
will benefit you greatly. “One of the biggest 
problems for guys is that they don’t notice 
they aren’t properly taking care of themselves 
when it comes to hygiene,” Jones says.

When it comes to all of these products, 
make sure to use them in moderation. Too 
much product is worse than none at all. “Be 
aware of products out there and don’t be 
afraid to ask for advice,” says Jones. 

Now that you’ve fixed your ways, put on 
a nice outfit and a little cologne. It’s time to 
show off that charm!

GaRnieRUSa.CoM

$6

aMeRiCanCReW.CoM

$17

Spread collar  
Spread collars are now the go-to look for button-up shirts.  
A rule of thumb is to keep your shirt and tie pair cohesive. Use bright 
hues, interesting patterns or more unconventional materials, like 
wool, for a cohesive ensemble. 

Sweater  
Complete your new style with a classic sweater. Layering gives an 
outfit a gentlemanly feel that avoids appearing like you’re trying too 
hard. Don’t forget sweaters are often worn over a shirt and tie, so buy 
a size larger than normal.

BlaZer  
Blazers are no longer one of the baggy “little brothers to the 
workplace” suit jackets. Look for worn-in but snug-fitting blazers. 
Vintage blazers are perfect places to start building for your new look 
and they’re cheap. 

pocKet SQUare 
Add a bit of personality by including a pocket square with your blazer. 
Play with patterns, prints and textures to accent your outfit.

cHINoS  
Chinos are a great way to bust the monotony of wearing jeans. Don’t 
be afraid to step outside the box and use colors like salmon or forest 
green instead of boring neutral shades.

Belt 
Belts are an overlooked accessory, yet they add sophistication. 
Braided belts work with almost any outfit and don’t be afraid of 
embossed or animal skin printed belts.

BroGUeS  
Instead of wearing gym shoes to class, try brogues—a relaxed 
alternative to classic dress shoes. Brogues are versatile and add  
a touch of class to your wardrobe.

STYLE iNSpiRaTioN

 Guapo italiano

SWEaTER aSoS, $29

pockET SquaRE aSoS, $11

TiE aSoS, $15

BELT aSoS, $17

chiNoS aSoS, $91

BooTS aSoS, $59

BLazER zaRa, $90

ShiRT MoDel’S oWn

Words ChRiS GRiM pHotos eMily elveRU, eMily BRiMeyeR, valeRie leMaSteR, & KaRli SanDoS desiGn aMBeR oppeltWords Keaton SanDeMan desiGn RaChel hentGeS model Ryan DaMMan



caRDigaN aSoS, $110

ShiRT aSoS, $46

jEaNS zaRa, $60

ShoES MoDel’S oWn

haT MoDel’S oWn

SWEaTShiRT aSoS, $44 ShiRT aSoS, $51 coNvERSE pLimSoLLS aSoS, $57 chiNoS zaRa, $60

vaRSiTY

Preppy plaids add a new element to 
vintage varsity cardigans. Pair with dark 
denim and well worn-in shoes.

hoRizoNTaLS

Wear horizontal lines correctly by  
coupling them with simple shoes  
and plain pants.

mEN’S foREcaSTiNg

NoT 
YouR  
avERagE  
guY

model neal WeiBeRS & ChRiS GRiM
stylinG ChRiS Dove, MaRCUS Galvin 
& the tRenD 4 Men faShion CoMMittee



BEaNiE aSoS, $5.50

ShiRT zaRa, $60

TRouSERS zaRa, $60

BooTS aSoS, $101

ShiRT aSoS, $55 chiNo aSoS, $59 giLET aSoS, $82

amERicaNo

update the basic 
American blue collar 
look with a denim 
button-up and 
bold pants.

coLLagE

Mix a myriad of prints and textures  
into one visually-stimulating outfit for  
an extraordinary style.
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TREND: how often do women notice the scent  
of a man?

Tiffany Barrett: All of the time! Nobody wants to be around 
a person who smells like the locker room or reeks of Old Spice. 
Women use their senses when looking for a guy. They want to be 
with guys who smell good but aren’t overwhelming. I don’t think 
men realize how much their smell can make or break a conversation 
with a woman.  

T: how much should men be willing to spend on a 
designer fragrance?

TB: Usually, it ranges from $30 to $50.

T: Do celebrity fragrances influence a man’s choice?

TB: Absolutely. Men want to be and smell like the artists and 
athletes they idolize. Most men aren’t knowledgeable about famous 
fashion designers, so those types of colognes aren’t typically the ones 
they search for.

T: Where should cologne be applied?

TB:  Only to one of the following areas: neck, wrists, chest or behind the 
knees. Do not spray it on all of those areas otherwise you’ll reek from 
a mile away! Men and women are notorious for making the mistake 
of over-using their fragrance. Also keep in mind when applying your 
fragrance, it’s possible for it to wash or sweat off.  If you apply the scent 
on your clothing, it is more likely to last longer throughout the day. 

sick oF livinG in an  
old spice rut but don’t knoW  

HoW to Fix it? tiFFany barrett,  
FraGrance specialist at tWin cities  

enterprises, ansWers tHe questions 
men ask tHemselves WHen lookinG  

For tHat perFect scent.

T: how often should a man or woman switch up scent?

TB: Approximately every 3 to 4 months. To help remember when 
it’s time to purchase a new fragrance, think about the four seasons 
in a year. You should be switching your scents at the end of spring, 
summer, fall and winter.

T: What is different between fragrances that were sold 
10 years ago and the fragrances sold today?

TB: There is definitely much more of a variety of scents to choose 
from. Unisex fragrances are also becoming popular.

So to all of those die-hard Axe buyers and users, it’s time to ditch 
your old ways and scour the market for a new scent. Spending the 
extra bucks will not only leave you feeling fresh, it may land you a 
few dates, too.

don’t be an
AXEHole

pRojEcT RuNWaY

STYLE iN ThE ciTY

iNTERNaTioNaL hiTS

WhiTE TEE ThEiR WaY

hEaRT aND SoLE

faShioN foREcaSTiNg

coLoR coDED

fERociouS aTTRacTioN
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32
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44

52

Words KelSey halveRSon desiGn BRittany MUMM  

model aUStin MooDy
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hopes of starting a new tradition.
“It gave us a really good taste of design 

to step in and see what it’s really like,” says 
Roberson. “That has definitely opened my 
eyes. We’ll definitely enter the competition 
again next year.”

Williams says by offering design contests 
for its students, ISU has a competitive edge 
in the fashion industry. 

“You know how your school has an upper 
hand? You compete. We didn’t ever do that,” 
says Williams. “The first time we had a senior 
fashion show, I organized it and that was  
in 2007.”

Although not firsthand familiar,  
William promises true talent is held in ISU’s 
apparel program.

“I’m sure people say, ‘Oh, Iowa State has 
a fashion design program?’ That’s exactly 
what Tim Gunn said to me,” Williams says. 

“I come from no man’s land and some people 
in this world know who I am, so I think that 
if you come from Iowa State and you want 
the world to know who you are, the world 
will know you.”

given an option to spend an additional $30 
on personal material. However, rules limited 
competitors to using only fifty percent of the 
purchased fabric on the final product.

Although time was binding, positive 
attitudes kept the winning team peppy  
under pressure. 

“We kept checking in, making people take 
turns to get food and take breaks instead  
of forcing people to work under pressure,” 
says McArthur. 

“It wasn’t a sweatshop,” continues Beuse. 
“We’d relax without losing sight of our goal.”

Completing a creation under a tight 
time frame had most competing undergrads 
uneasy, but the fear of showing an unfinished 
garment to Williams forced everyone to 
focus instead of fight.

“We all were stressing about our designs 
but everyone was in their own little worlds,” 
says Hays. “The tension wasn’t between  
other teams, it was more the anxiety of 
getting it done because no one wanted a  
half-done garment.”

After spending eight hours manually 
making themed threads, the garments glided 
down a runway in the Great Hall in front of a 
gushing public. Remixed hits of Lady Gaga’s 

“Edge of Glory” and Maroon 5’s “Moves Like 
Jagger” jazzed the girls’ get-up-and-go. 

Bolts of black, blue and marigold 
yellow colored up strapless day dresses, ball  
gowns and short skirts in cotton, satin, lace 
blends. Scottish warrior princesses pranced 
next to posy printed peasants as Marie 
Antoinette replicas rubbed elbows with 
Jackie Kennedy clones. 

“The seniors were the most intimidating; 
as far as experience goes, they’ve taken 
the classes already and we’ve barely done 
anything,” says McArthur. 

“A lot of people have this false idea that 
only you will survive in the fashion industry 
if you go to the top schools, if you go to F.I.T. 
or Parsons. Actually, it has nothing to do with 
that,” says Williams. “It has to do with your 
talent and your confidence in yourself. You 
can do anything if you’re confident.”

Going in with an open mind helped the 
troop triumph.

“We didn’t have a set plan, we were open 
to working with whatever we were given,” 
says Roberson. “Being willing to work with 
whatever we had thrown at us made it work.”

The girls plan to donate the winning 
dress to the apparel, educational studies 
and hospitality management department in 

On the last Sunday in September, fourteen 
teams of students sewed, stitched, pinned 
and yanked apart yards of fabric to prove 
they could “make it work” during Iowa 
State’s seventh annual Project Runway 
competition. It was four freshmen, however, 
that formulated unforgettable fashion for 
designer guest judge Anthony Williams. 

“The winning design was so smart, and 
the great thing about it was that they had  
a powerful story to match the powerful  
look,” said Williams, season 7 contestant on 
Project Runway.

Ashley Antle, Student Union Board Fine 
Arts Director, emailed participants the night 
before the competition revealing details 
of the theme of the next day’s challenge 
informing teams to, “design your garment 
based on a time of day, any place of your 
choice, and a date that can be from the past, 
present, or future.” The example forwarded 
was an evening in Paris in the 1960’s. Students 

had overnight to brainstorm ideas about their 
designs for the next day. 

Taylor Roberson, Mackenzie McArthur, 
Hayley Hays and Abby Beuse, all apparel 
merchandising, design and production 
freshmen, tossed around quirky team titles 
before consenting on a name that accurately 
characterized themselves: Young, Broke  
and Fabulous.

These four fabulous freshmen dreamed 
up a delirious dress dated in the early 1800’s, 
placed in a whimsical wonderland and 
inspired by the mercury poisoning in the hat 
making industry. During this time, mercuric 
nitrate was often used to soften fibers and 
transform fur into felt. The milliners were 
unknowingly over-exposed and inhaled 
the toxic fumes, over time developing 
severe nerve damage, making them appear  
mentally unstable.

“Since the phrase ‘mad as a hatter’ came 
from [the poisoning], we thought of Alice in 
Wonderland because everything was trippy,” 
says Roberson. “We had a lot of options with 
the fabric and our idea was so crazy that we 
could work with almost everything they had.”

Pipsqueak flowers, cut from satin and 
polyester, in pigments of peach, plum, 
scarlet and lilac bubbled up and around the 
structured bodice as wide red velvet ribbon 
wrapped the waist. The cut out creations 
covered stocky shoulder pads, ripped from 
a previous Salvation Army purchase, and 
framed a sheer tulle veil that masked the 
model’s face.

“I liked the fact that they used all of those 
flowers; that is something I would have done,” 
says Williams. “I loved the attention to detail, 
and I like that the silhouette was flattering 
to the model, which is so very important. I 
like that fact that they even thought of the 
kabuki lip, which is very reminiscent of Alice 
in Wonderland.”

“The concept was really interesting,” 
says Felicia Felder, member of team Bellus, 
another freshman foursome who fitted 
a Gibson girl-inspired ensemble in a soft 
strapless sweetheart stunner with black 
beaded lace applique.

“It was creative; they definitely thought 
outside of the box,” added Shannon Boyle, 
member of team Bellus.

Competing teams were given three 
sewing machines, needles, thread, trim, tape 
measurers and scissors.  Students were also 
supplied with seven blue plastic bins of fabric, 
donated by the Student Union Board, and 

runWay
proJect

Four FresHman take tHe annual  
cuttHroat competition by storm.

If  you come 
from Iowa 
State and 
you want the 
world to know 
who you are, 
the world will 
know you.

Words ClaRiSSa Stoll  
pHotos Ryan DehaMeR & Ryan Riley  

desiGn allie aDaMS
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iNTERNaTioNaL hiTS

In Florence, Italy, 
dressing up isn’t only 
for special occasions. 
Looking refined is 
common everyday 
for both men and 
women. The Italians 
take chances with 
bold colored pants, 
boots of all kinds, 
harem pants and 
plenty of designer 
pieces. 

“I’ve noticed that 
Italians love major 
d e s i g n e r s , ”  s a y s 
Melissa Wasserman. 

“Ever yone  ha s  a 
L o u i s  Vu i t t o n 
bag paired with a  
designer jacket.” 

Trends like these have caused Wasserman 
and fellow ISU student Kelley Sandos to 
become more aware of the way they present 
themselves on a daily basis. Plain T-shirts 
don’t fly with the Italians and their business 
casual street style. 

“The style here makes you want to be 
more risky,” said Sandos. “Pick a style and 
just go for it!” 

Simply put, London fashion is crazy. There 
are virtually no rules as there are in American 
fashion. People wear whatever they want  
and don’t care about sideways glances from 
wary bypassers.

Tessa Ready, who is studying abroad in 
London this semester, says, “The fashion 
culture has a much freer spirit here.” Some 
people even rock pink and teal stripes in  
their hair!  

If you love it, wear it! Unless it’s sweats. 
Ian Laughead, who is also in London, 
mentions that it’s very unlikely to see 

somebody wearing sweatpants unless they 
are actually going to exercise. 

However, rain gear is very popular  
in London. 

“Since it drizzles more often than not, it 
makes perfect sense that the English have 
made [rain gear] their national costume,”  
says Laughead. 

So if you want to go to London, think 
trench coats, bright colors and don’t be afraid 
to wear that crazy dress you’ve been hiding 
away for the perfect moment!

According to Hannah Gilman, compared  
to the United States, Rome is surprisingly off-
trend. Romans have a “lack of sensitivity to 
sheer fabrics” and have been seen showing 
undergarments unintentionally. 

“The look is very eclectic,” she says. 
On the other hand, men’s business 

ensembles consist of sleek, well-fitting suits, 
but it’s common to pair them with Converse 
sneakers. Gilman uses the word “utilitarian” 
to describe these styles that transition 
well from riding a bike to an office setting. 
Though wearing denim cut-offs will get you 
only strange looks since that trend is “very 
American,” she says. 

fLoRENcELoNDoN

RomE

Mere  months after her spring 
2011 graduation from Iowa 
State, Jamie Torgrimson is now 
residing in New York City. 
     Torgrimson went through 
the Macy’s Department Store 
Design Program and is now 
the current assistant designer 
of their women’s I.N.C. ready-
to-wear line.
      It certainly is a long way to 
come from once wanting to be 
an elementary school teacher. 
Torgrimson says she was 
debating professions in high 
school, but knew she wanted 
to design when she had to start 
deciding on colleges. 
     These things helped to push 
her in the direction of design. 
Once she was more involved in 

her major, she realized she might someday 
end up in New York.  Torgrimson felt she 
wouldn’t have been challenged enough in the 
Midwest; or, for that matter, anywhere else.
     “Designers are young. Twenty-seven or 
twenty-eight here, and already have great 
jobs.” Torgrimson’s five-year plan consists 
of becoming a designer with a position at 
Macy’s or another company. With the track 
she is on, it doesn’t seem like she’s too far 
away from her goal.
     Torgrimson credits ISU’s Young Menswear 

Fashion Scholarship for jump-starting her 
career. She believes winning the scholarship 
helped get her name out to potential 
employers. She was contacted by the Macy’s 
Department Store Design Program to be a 
part of their eight-week training. Training 
then soon led to her being offered the 
assistant designer position of Macy’s cut and 
sew team and beach collection group, which 
are two parts of the I.N.C. line.
      Of course, New York City moves at a 
faster pace than Ames, Iowa. Torgrimson 
finds that her favorite thing about the city is 
people watching. She claims you don’t ever 
see the same person twice, 
and loves that when you see 
an absolutely outrageous 
outfit on the subway, others 
don’t even think twice about 
it. The people of New York 
inspire her designs.

“The people on the 
street,” she says, “they’re 
trendsetters out here, just like in Italy where 
I studied abroad.” 

She also points out that people are more 
interested in fashion in New York, so style 
is essential.
     While she says that at the moment her 
job mainly consists of sketching, dealing 
with vendors, going to design meetings and 
working on patterns and prints, she is not 
exactly creating her own personal style for 

the ready-to-wear line.  
     Torgrimson expresses that her individual 
style and designs are composed of “classic 
silhouettes and pieces.” 

“It is hard for me to do neutral. I  
love color,”  she says.
     It didn’t seem like this factor was holding 
Torgrimson back from loving her new 
job. She said that although she was a little 
skeptical at first, she has an amazing job and 
adores her new co-workers whom made the 
move even easier. 
      While it may seem like luck has helped 
Torgrimson so far in her career, many would 

agree that hard work in college is what your 
career depends on.
     “College is the time to push yourself, you 
may feel stressed at times, but really, college 
is an audition for the real world.” Torgrimson 
says that it’s impossible to get where you 
want to be in life without a lot of hard work 
and dedication. “If you don’t have ambition, 
then you won’t make it.”

isu alum Jamie Torgrimson gives us a  
peak into her new city life.

colleGe is tHe time to pusH 
yourselF, you may Feel 
stressed at times, but really, 
colleGe is an audition For tHe 
real World.

STYLE 
CITY

in the

iSu Students spending their fall semester abroad share 
their tips and favorite looks from around the world

Words eMily Devine & anna MCConnell desiGn JeSS paloWords inGRiD tUnBeRG pHotos CoURteSy JaMie toRGRiMSon 
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WhiTE TEE
THEIR WAY

TrEND challenged readers to come up with their most 
creative white tee stylings and these girls rocked it!

aLiX moEWS
Freshman in apparel merchandising and 

design – merchandising emphasis

TREND: how would you describe 
your style?

alix moews: I like a lot of the bohemian 
stuff. That’s why I used [this] scarf. I’m not 
really girly, I usually add a “punk” element. 
It’s just really casual.

T: What’s your favorite season to 
dress for?

am: Summer is my favorite season, but I 
don’t like to dress for summer because it’s so 
hot. I’d say I like spring, because in the cold 
months you have to cover up your outfit with 
coats. In the spring you cover your outfits, 
but you can still see them.

T: So where do you find your 
inspiration?

am: I get a lot of my inspiration from Tumblr. 
I’m on that all the time. Some [inspiration] I 
get from TV shows I watch, like Gossip Girl.

amiRa khaTiB
Freshman – undecided

TREND: What are you wearing?

amira khatib: Black combat boots from 
Pac Sun, greenish pants from True Religion, 
the jacket is from Forever 21, [the scarf] is 
from Urban Outfitters – it’s an infinity scarf. 
Just the white shirt is from Von Maur.

T: Do you mix a lot of high-end with 
budget-friendly pieces?

ak: Kind of, yeah. I guess things that are my 
staples, like jeans, are going to be a lot nicer. 
It’s nice to have cheap shoes, because they 
can get worn down so easily. 

T: how would you describe  
your style?

ak: It does change every day, but mostly I 
would say it can either be really girly, or really 
hipster grungy. It’s kind of the full spectrum, 
but mostly I’d say it’s a mix between those 
two things.

look 3

F R I L LY

look 2

C A S U A L

look 1

G R U N G Y

TaYLoR fiNNEY
Junior in apparel merchandising and design 
– creative design focus

T: You mentioned that you are a 
transfer student. What were you 
doing before iowa State?

Tf: I just transferred from [University of] 
Iowa. I was studying studio arts, mainly 
jewelry and metal arts. The whole reason 
I started doing jewelry art was because I 
wanted to go into fashion, but when I went 
there I didn’t have a plan of what I wanted 
to do.

T: Do you make your own jewelry?

Tf: Yeah, I do! We learned how to caste last 
year in jewelry. I made this cool 3-dimensional 
bracelet; it can actually be worn as a cuff on 
your neck, too. We had an assignment where 
we made a metal utensil of some kind but 
we had to design it. I did this brass spoon 
that had a curly handle and [my professor] 
encouraged me to wear it as an earring as a 
statement piece.

T: But hey, you took a risk! is that 
something you try with your style?

Tf: I try to be innovative with what I wear 
and try new things. I like to style outfits in 
my free time, it’s really fun for me.  

GILGER DESIGNS

236 MAIN ST, AMES, IA 50010
515.232.0678

Stop in to see our 
selection of Fresh Designs,

by Ames’ finest  
goldsmith-designers.

Fully licensed ISU
Merchandise designer and retailer.

GILGER DESIGNS JEWELRY

Click over to our website
for an exclusive interview
with valerie Killeen from

Bleach Black!

WaNT moRE
pERSoNaL STYLE?

stuorG.iastate.edu/trend

Words aBiGail GilMan pHotos Ryan DaMMan desiGn MeliSSa fallon
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inteRvieW

Donald J. 
Pliner

Donald J. Pliner, famed footwear designer, 
has been in the fashion industry since the 
1980’s. He attributes the above mantra to his 
success in an industry that is one of the most 
competitive to break into; one that many 
Iowa State students are struggling to enter.

To this day, Pliner designs every single 
shoe in his collections; a rarity in current 
times.

I recently had the opportunity to sit 
down with Pliner at the Valley West Von Maur 
department store to talk about his inspiration, 
education and his “sole” obsession; shoes.

Emily ortiz: how did you get your 
foot in the door and begin designing?

Donald j. pliner: I was born and raised 
in Chicago. I began in the business strictly 
because my family was in the shoe business. 
I guess you could say I was born into it. My 
brother owned some boutiques on the West 
Coast, and he got me more involved with 
retail and interested in designing.

Eo: What would you say inspires you 
and your designs?

Djp: I’m not sure what inspires me.  This 
[Fall collection] has a lot of hand beading. 
Some of these shoes in my current collection 
took 20-plus hours to bead; they are so 
intricate. 

Eo: i noticed you have several lines 
of shoes, and also have a new line 
called “Lisa.” could you tell me a 
little about this?

Djp: The Lisa line is completely designed by 
my wife Lisa. My collections and Lisa’s have 
one thing in common: the comfort levels. All 
of Lisa’s shoes are built for comfort and have 
tractor soles so she can chase the kids around 
during the day, yet still go out at night. When 
I met my wife, I fell in love with her beautiful 
green eyes, so the soles of the shoes are all 
painted green. 

Eo: What is it that makes all of your 
shoe lines and collections cohesive?

Djp: My shoes are pretty timeless. I feel that 
they can be worn by a wide variety of ages, 
and they all have one main thing in common, 
which is comfort. My shoes do not make your 
feet tired, but they have great memory for 
comfort. The microfiber I use stimulates the 
blood vessels, which will allows you to wear 
my shoes all day with no pain.  

Eo: i heard you telling a customer 
about the “Bologna” construction. 
What is that?

Djp: The Bologna construction is an 
Italian way of constructing shoes; It’s a 
slipper construction. The soles are hand-
stitched inside and out, with an extremely 
thin and soft sole. This creates a flexible, 
comfortable and form-fitting shoe. This 
type of construction in shoes these days is 
extremely rare.  

Eo: Since the leather in your shoes 
is mostly italian and Spanish, are you 
constantly traveling?

Djp: I travel probably 225 nights out of the 
year. I go to Europe about five times. Many 
of my shoes are made in Italy and Spain. I also 
go to China and India several times a year. I 
love this part of my job!

Eo: it sounds like you are always 
on the go! What makes this all 
worthwhile for you?

Djp: I am so lucky in that I have a passion 
for what I do. I often work 18-plus hour days, 
and sleep very rarely. But I love what I do! My 
pleasure is not making sales and generating 
profit, but seeing a satisfied customer walk 
out of the door with my shoes in a bag and a 
smile on his or her face. 

Eo: What is the most challenging 
aspect of the industry in your mind?

Djp: Without a doubt, it is the competition. 
When I started this in 1967, shoe production 
was only in a few countries by a few designers. 
Now everyone designs! Celebrities all have 
their own collections, and it gives the 
consumer much more options. You have to 
have constant new ideas!

Eo: What would you say to iowa 
State students trying to make their 
mark in the fashion industry?

Djp: I think the best advice I could 
give would be to face reality. You need to 
understand the design basics, and realize 
there is stiff competition out there and it 
will be difficult to make a name for yourself. 
I think sometimes people just waste time 
doing things they don’t love to make money. 
But if you truly do something you love and 
enjoy, all the hard work seems less like work. 

To look at Pliner’s latest shoe collections, 
check out  www.donaldjpliner.com.

hEaRT & SoLE

When the feet are uncomfortable, 
so is the mind, so is the body, so is the soul. 

Come In and 
Check Us Out!   

206 Welch   Ames, IA   515-292-1364

Visit us on Facebook:T Galaxy

Words eMily oRtiz pHotos alBeRt li
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coLLiSioN of STYLES

A cue from early Marc Jacobs runways and Alexander 
McQueen creates a collision of looks that can be best 
described as gothic-tribal.  Mix elements like a maxi dress 
with a leather jacket and tough boots. Add some beaded 
jewelry or a printed scarf and you’re good to go.

Fashion 
foREcaSTiNg 

paTTERNS

Pick and pull various textures & patterns 
to rock in one outfit. Think outside the box 
by fusing motifs other than animal prints.

visit our website to see 
more fashion forward ideas 

from this story!

Like these looks?
stuorG.iastate.edu/trend

Top faB’RiK, $62

ShoRTS faB’RiK, $74

ScaRf Banana RepUBliC, $60  

BRacELET RanDoM GooDS, $17

SkiRT faB’RiK, $38 

Top faB’RiK, $72

jackET CaChe, $188

BooTS lyla’S BoUtiQUe, $79

NEckLacE Stella & Dot, $69

ScaRf BlonD GeniUS, $48 

vEST MiSS MeyeR’S, $16

jEaNS MiSS MeyeR’S, $13

Top BlonD GeniUS, $147

BooTS BlonD GeniUS, $233

NEckLacE Stella & Dot, $118 

poNcho BlonD GeniUS, $198

DRESS faB’RiK, $88

BooTS vitae, $68

BRacELET Stella & Dot, $59

model MyRa KRieGeR - Coen

stylinG MoRGan MCCoy, Kaitlin Cole, KelSey 

felDMann & tayloR RoBeRSon

model lynn StoneKinG

stylinG Katelyn hall, 

KenDRa SChiMaK  

& aManDa SzoKe

Styled by Anna Mackin and 
Molly Charipar

stylinG anna MaCKin & Molly ChaRipaRR



WE’vE goT ThE BRighT STuff 

Diamonds are a girls best friend, but this 
season, it’s all about amethyst, topaz and other 
jewel tones. These bright, deep colors will pop 
at any holiday festivity. Don’t be afraid to wear 
more than one jewel tone at the same time.  
You’ll be the light of the party!

60’S moD  

Fall runways from Giambattista valli and  
Prada were full of 1960’s inspired shift 
dresses and ensembles that would make 
Twiggy proud. Grab a simple shift dress; add 
some tights or retro inspired knee high socks 
and some flat oxfords or chunky loafer heels. 
The resulting look will be groovy.

BLouSE BlonD GeniUS, $92 

DRESS vitae, $119

NEckLacE the loft, $12

fLaTS BlonD GeniUS, $111

ShiRT Banana RepUBliC, $79 

caRDigaN Banana RepUBliC, $70

jEaNS MiSS MeyeR’S, $16

ShoES the loft, $9

DRESS vitae, $172 

jackET the loft, $9

hEELS the loft, $19

EaRRiNgS Stella & Dot, $34

puRSE Banana RepUBliC, $80

DRESS faB’RiK, $60 

jackET faB’RiK, $90

oXfoRDS BlonD GeniUS, $111

gLaSSES lyla’S BoUtiQUe, $33

EaRRiNgS Stella & Dot, $34

model MaDeline BaaRtMan

stylinG nataSha Ratzlaff, aMy SoMa,  

aBBy vaRn & BRianna hUDSon

model JeSSe tayloR

stylinG RaeChel lieSinGeR,

Delaney eiltS, SaRah alBeRS,

laURen KaSpeRSKi 

& allie tURCotte



uNLEaSh ThE BEaST 

Animal prints will never go out of style. Amp up these prints by 
mixing and matching in unique ways. Peacock prints aren’t for the 
shy, and if you really want to stand out, try a zebra or leopard style.

Boho 

This trend is typically more prevalent in warmer 
weather, but add chunky knits with 70’s-inspired 
patterns to update it for winter.

vEST lyla’S BoUtiQUe, $118 

BLouSE BlonD GeniUS, $218

jEggiNgS lyla’S BoUtiQUe, $69

BRacELET Stella & Dot, $59 

EaRRiNgS RanDoM GooDS, $6

hEELS BlonD GeniUS, $129

DRESS lyla’S BoUtiQUe, $118 

coaT BlonD GeniUS, $218

pumpS the loft, $8

cLuTch RanDoM GooDS, $17

EaRRiNgS RanDoM GooDS, $7

SWEaTER faB’RiK, $72 

coaT RanDoM GooDS, $80

SkiRT ayDen lee, $43

BooTS lyla’S BoUtiQUe, $79

Top faB’RiK, $72 

jEaNS MiSS MeyeR’S, $19

caRDigaN vitae, $18

BooTS BlonDe GeniUS, $358

model veRoniCa ellinG

stylinG aMBeR hUll, MeaGhan SChMitt 

& Wyle ReiMeR

model aManDa paStRnaK

stylinG annie neUSWanGeR,  

olivia RiChaRDSon, Katie haGen,  

alySSa RoSMan & RaChael eWinG
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SWEaTER Banana RepUBliC, $59.50 SkiRT faB’RiK, $72 NEckLacE noRDStRoM, $16 ShoES ChaRlotte RUSSe, $38.50

SWEaTER foReveR 21, $18

maXi SkiRT foReveR 21, $13

haT foReveR 21, $18

SNakE NEckLacE Stella & Dot, $79

RiNg Banana RepUBliC, $49.50

COLOR
CODED
Rich coLoRS aND coNTRaSTiNg TEXTuRES comE TogEThER  
To cREaTE ThiS SEaSoN’S BRighTEST TREND

MODEL madison Jerde
StyLing callie Flolid, rocHelle anderson 
& tHe in-studio FasHion committee



DRESS faB’RiK, $62

NEckLacE faB’RiK, $36  

BRacELET faB’RiK, $26

oppoSiTE pagE 

cRop Top StyliSt’S oWn 

fRaYED SkiRT faB’RiK, $52

NEckLacE vintaGe

TighTS taRGet, $8

ShoES taRGet, $30 

LEaThER jackET BCBG, $348

BRacELETS faB’RiCK, $26



SWEaTER Banana RepUBliC, $69.50 BLouSE Mint l.a., $28 BaNDEau aMeRiCan appaRel, $18 jEaNS faB’RiK, $138 gLaSSES vintaGe

RED BLazER ayDen lee, $46

cRop Top foReveR 21, $11

LoNg goLD NEckLacE faB’RiK, $28

jEaNS faB’RiK, $138
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BLouSE faB’RiK, $58 jEaNS  Mint l.a. ,  $45 ShoES taRGet, $30 RiNg Banana RepUBliC, $49.50

BLuE DRESS ayDen lee, $55 

EmERaLD ShoES  DSW, $70 

Bag Banana RepUBliC, $49.50 

aLL jEWLERY vintaGe



F e r o c i o u s  A t t r A c t i o n

Pay a  tr ibute  to  the  late  Alexander  McQueen  
by  rocking  bold  leathers,  grungy plaids  and pops  

of  color  this  winter.

“I  want  to  empower  wome n.  I  wa nt  pe ople  t o  be  a f r a i d  of  t he  wome n I  dr e ss. ” 
— Ale xa nde r  McQu e e n

STyL I N G

Cassy  Dit tmer,  Anna Schowe  &  t he  On- Loca t i on Fa shi on C ommi t t e e

P HOTOS

Ryan De Hame r,  Abby  Gi lma n &  Va le r i e  Le Ma st e r 

M ODELS

Layne Ar nold  ,  De st i ni e  Hsu ,  Ka r la  Na l ly,  

 Ha nna h Ross  &  Mi che l le  Re u ss

paNTS BlonDe GeniUS, $185 Top  faB’RiK, $82 BooTS MoDel’S oWn RiNg Banana RepUBliC, $45



“Peop l e  f in d  my thin gs  somet imes  aggress ive .  B ut  I  don ’ t  see  i t  as  aggress ive .  I  see  i t  as  romantic , 
deal in g  with  a  dark  s ide  of  person al i ty. ”

— Al exan der  Mc Q ueen

jackET Banana RepUBliC Top  foReveR 21,  $18 NEckLacE Banana RepUBliC, $45 ShoES & ShoRTS  MoDel’S oWn

jackET CaChe, $188 ShoES & SkiRT  MoDel’S oWn



“When you see  a  woman wearing  McQu e e n,  t he r e ’ s  a  ce r t a i n  ha r dne ss  t o  t he  c lot he s  t ha t  ma k e s  he r  
look  powe r f u l .  It  k i nd  of  f e nds  pe ople  of f. ”

— Ale xa nde r  McQu e e n

BELT  Banana RepUBliC, $25  ShoES & BRacELET  MoDel’S oWn; oN michELLE: ShoRTS  foReveR 21,  $17 Top Mint l.a. ,  $35  

RiNg  Banana RepUBliC, $45 ShoES MoDel’S oWn. oN haNNah: ShiRT CaChe, $68 ShoES & SkiRT MoDel’S oWn

fRom LEfT. oN DESTiNiE: vEST lyla’S BoUtiQUe, $69 Top  Banana RepUBliC, $50  NEckLacE  foReveR 21,  $10 RiNg  lyla’S BoUtiQUe, $49 

SkiRT  faB’RiK, $52 oN LaYNE: DRESS foReveR 21,  $28 BRacELET lyla’S BoUtiQUe, $22 ShoES & RiNg  MoDel’S oWn oN kaRLa: DRESS CaChe, $158



“you’ve  got  to  know the  rules  to  break them.   Tha t ’ s  wha t  I ’m he r e  f or,  t o  de moli sh  t he  r u le s  bu t  k e e p  t he  t r a di t ion . ”
— Ale xa nde r  McQu e e n

BLazER BlonDe GeniUS, $110 paNTS  BlonDe GeniUS, $198 NEckLacE Banana RepUBliC, $45 ShoES & EaRRiNgS  MoDel’S oWn

DRESS faB’RiK, $88 ShoES, gLovES, & NEckLacE  MoDel’S oWn
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Stella & Dot 
jewelry in 
this issue?

Receive a free look book and find 
out how you can snag your 

favorite pieces for free!

Love
the

Contact:
Deb Gibson, Independent Stylist

debgibsonstyle@gmail.com
515-450-8652

www.stelladot.com/debgibson
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When she said that, I was green with envy. 
How is it possible to get in the realm of a 
celebrity when you’re from Iowa? It certainly 
isn’t and wasn’t easy for Torkzadeh to do, it 
was quite the journey.

Nadia Torkzadeh met Shaun White 
because that was her Make-A-Wish.

As I sit at a small table among café-goers 
at an upbeat coffee joint, I turn to Nadia 
Torkzadeh and she fits right in with the 
crowd. I assume people wouldn’t guess we’re 
discussing her battle with cancer. If it weren’t 
for the fact that I’m listening to her recount 
the details, it would be hard for me to believe 
she had cancer.

That isn’t to say Torkzadeh refuses to talk 
about the years she tussled with the disease, 
because she’s more than willing.

“I tell people that I wouldn’t take it back 
for the world, and I think that weirds a lot 
of people out because it seems like such a 
negative thing,” she says. “Honestly, it made 
me a better person than I ever thought I 
would be.” 

She was in the prime of her young 
life, sweet 16. For Torkzadeh, this was the 
tender age she was diagnosed with acute 
lymphocytic leukemia (ALL).

“It was the end of my spring break my 

sophomore year of high school.”
Prior to her diagnosis, Torkzadeh was the 

healthy, athletic one; she was never sick. But 
on a break from her year-round soccer spree, 
she began having knee pains. She knew she 
hadn’t pulled  or torn a ligament, so it seemed 
odd that she was having such throbbing aches.

In the preceding two months, she also 
had fevers for which she would visit the 
doctor, to no avail.

“I kept going to the doctor and they 
would just tell me I had a virus and sent me  
away with medicine that didn’t do anything,” 
she recalls.

Finally, after spring break at her 
grandma’s house in Utah, her family had 
an inkling Torkzadeh was more than sick. 
She was experiencing constant high fevers, 
continuous knee pain, a double ear infection 
and strep throat.

When the clan returned back to Waukee, 
her hometown, they set up a doctor’s 
appointment to see what was going on inside 
her body.

The first thing the practitioners noticed 
were her platelet levels. Normal platelet 
levels should be 150,000. Torkzadeh’s were 
at 40,000.

“They said, ‘You need to go to the 

Shaun White is sexy.
 
And Nadia Torkzadeh met him. By “met” i don’t mean she stuck out her 
hand like an anxious fangirl to get a scribble of an autograph, she was 
positioned at the same table as him. Chatting about mutual interests 
over dinner, with Shawn White.
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hematologist,’ but they said hematologist 
instead of oncologist so they wouldn’t freak 
me out.”

The next day at the oncologist, it took 
three hours for the doctors to get back to her. 
What Torkzadeh thought was a fixable bug, 
ended up being something much more deadly.

“Finally the doctor came back and he 
wouldn’t look me in the eye. After sitting 
there he said, ‘I sent your blood results all 
across the city and everyone said it came 
back positive that you have leukemia.’ I sat 
there and my parents collapsed on the floor 
weeping. I didn’t move and I didn’t cry. He 
looked at me and said, ‘Do you know what 
that is?’ And that’s when I just lost it.”

What doctors didn’t tell her was the 
fact that had they not caught the sickness 
when they did, she would have only lived two 
more weeks. Torkzadeh’s bone marrow was 
so thick with leukemia that instead of being 
the smooth consistency of blood, it was more 
akin to a healthy heaping of cottage cheese.

Unable to think of a positive outcome 
to that situation, I was baffled. How did the 
lively woman before me bounce back from 
that? To me, two weeks to live sounded like 
a death sentence, but there was a silver lining 
in her dark cloud.

“There’s ALL [cancer] and AML [cancer] 
and ALL is the better type to have, that’s what 
I had, which was awesome. It could have been 
some rare thing that’s really hard to treat,  
but I really had the best kind that I could 
have had.”

The first little blessing.

Right away, ongoing treatments began 
to flush out the invasion that had struck her 
body. Her parents and doctors decided on a 
plan that included two-and-a-half years of 
chemotherapy. Luckily she didn’t have to sit 
through radiation treatments because there 
wasn’t a tumor.

Her second little blessing.

The treatments began to go as well as 
they could: unpleasant and painful, but the 
leukemia was shrinking. Torkzadeh didn’t 
spend all of her time in a confined hospital 
room like so many other cancer patients. 
Instead, she went to her local clinic to be 
injected with regular doses of chemo. It 
was only when things took a sharp turn 
for the worst that she would find herself  
propped up in a mechanical bed, surrounded 
by equipment.

“My seventeenth birthday was the first 
time I didn’t know if I was going to be ok. 
Me and my best friends always took trips to 
Okoboji in the summer and I was really sick, W
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but I was able to go this time.”
“When you’re on chemo,” she continues, 

“your skin turns super sensitive and the sun 
just reacts in weird ways. I got a sunburn on 
the last day of our trip, just a typical sunburn 
and I didn’t think anything of it.”

She went to the clinic the next day for 
her weekly round of chemo, and took the 
treatment poorly. She couldn’t keep in liquids 
and frequently threw up. Her body turned 
her sunburn into a third degree burn on her 
back, a huge open wound.

The sunburn was accompanied by strep 
throat, a staph infection and quarter-sized 
mouth sores. Eating and drinking weren’t 
possible for three weeks. The burn was so 
intense that all she could stand to wear was 
a sheet laid over her singed body.

“I remember getting out of the hospital. I 
stepped outside the hospital doors, the wind 
blew in my face and I started to cry because 
I hadn’t felt the breeze outside for so long. 
That breeze was the most beautiful thing 
I’ve experienced. After that point, I really 
enjoyed every moment I had.” 

The third blessing.

Another spel l  the same year at 
Thanksgiving left Torkzadeh’s entire left 
side feeling paralyzed, like she had a stroke. 
The left side of her mouth was droopy and 
her body showed symptoms of paralysis. But 
after CT scans and MRIs, doctors found 
nothing. The following morning, there 
was no evidence of anything happening, 
she felt fine. To this day she thinks it’s a  
medical mystery.

From there, it wasn’t exactly smooth 
sailing, but the waters weren’t as turbulent 
either. She missed 140 days of school,  
yet managed to graduate on time with 
a 3.9 because of the cooperation from 
Waukee schools. Senior year, she made  
homecoming court. 

And then that day approached. 
Torkzadeh’s concluding chemo session came 
and went. Within a month of completing her 
treatments, she wasn’t cancer-free, but she 

life specialist, working in 
hospitals to help children 

who are going through surgeries or explain 
things to them in kid-friendly terms; to 
provide an air of normalcy she didn’t  
always have.

Finally, the culmination of her experience: 
the Make-A-Wish. She and her family flew 
out to Los Angeles for a week where she was 

“treated like a princess.” Her trip ended with 
a date with Shaun White.

A limo picked her up from the hotel 
and took her to a beautiful restaurant on 
the beaches of Malibu, and there Shaun 
waited for her. They had lunch for three 
hours, just chatting about tattoos and local  
band shows.

“Basically he fell in love with me.  
It’s mutual. I’ll let you know when the 
wedding is.”
 

Basically he fell in 
love with me. it’s 
mutual. i’ll let you 
know when the 
wedding is.

was on the final steps of the journey to rid 
her body of the persevering disease.

Now she’s in remission. However, once 
she hits the eight-and-a-half-year anniversary 
of her last chemo session, that’s when she will 
be considered cured. And so far, she’s had  
no relapses.

Blessing number four.

Torkzadeh maintains her family and 
friends provided her the strength to carry on.

“They literally saved my life,” she says. 
Throughout my treatment there were a lot 
of good days and a bunch of bad ones. I spent 
a lot of time being miserable on the couch 
and frequently wanted to be alone when I felt 
sad from feeling so terrible. They never left 
my side and tried their hardest to put a smile 
on my face.  In the hospital they were there 
every single hour of the day. They never once 
complained, they never once got angry at me, 
they were just the most supportive, amazing 
thing.”

Her younger brother, then 11-years-old, 
was by her side, too. She says he was the most 
worried about the situation, simply scared 
for his sister.

However, Torkzadeh quickly learned that 
during this time, friends would come and  
go. She knew the ones who stayed would be 
there until the end and she tried to understand 
why others would leave, yet she doesn’t hold 

it  a gainst 
t h e m .  At 
that point, she kept living for others, not 
herself.

Victory scars around her body are 
reminders she has of the sickness that 
nearly took her life. On her left forearm, she 
displays three almost primal-looking crosses.

“I’ve always been a religious person, but 
I don’t think I had understood the depth of 
a relationship with God or God’s grace and 
mercy until I got sick. I literally put my entire 
life in his hands and just prayed there was a 
bigger purpose for me and there is.”

Her next tattoo was located on the outer 
edge of her right foot that says, “I walk  
by faith.”

“I have to remember that the Lord is 
leading me, and his plan is the right plan.” 

The number 23 in Roman numerals is her 
most recent body ink addition. On March 
23, 2011, Torkzadeh had it tattooed below 
her three crosses to remember the March 
23, 2007 diagnosis date. (The three crosses 
represent March, the third month and the 
Roman numerals are the exact date.)

“My friends were like, ‘Why would you 
want to celebrate March 23? That should be 
the worst day in your life.’ But, it was the best 
day of my life. I wouldn’t have taken it back 
for anything.”

Torkzadeh now inspires to become a child 

That breeze was the most 
beautiful thing i’ve experienced. 
After that point, i really enjoyed 
every moment i had.
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gET iNvoLvED WiTh 
campuS cLuBS aND 

oRgaNizaTioNS. 

hoLD muLTipLE 
LEaDERShip poSiTioNS.

 

DoN’T BE afRaiD To 
REach foR BiggER 

poSiTioNS.

gET pRacTicaL 
EXpERiENcE iN YouR 

fiELD. 

STaRT SEaRchiNg aND 
appLY EaRLY.

Scoring the Perfect Internship

From an early age, we’re told to follow our 
dreams. That is easy to do when you’re 
five-years-old and anything seems possible. 
But that isn’t always the case when you are 
older. All dreams require a little bit of elbow 
grease. For Cassy Dittmer, junior in apparel 
merchandising design and production, that’s 
exactly what it took.

Dittmer wasn’t always convinced that she 
would have a career in fashion. When she 
originally applied to Iowa State she wanted 
to be pre-med. It was after her campus visit 
that she began to change her mind.

“I’ve always had an interest in fashion, 
but I wasn’t sure I wanted it as my career,” 
she says. “When I visited campus, after 
seeing Trend, and talking to Ann Thye and 
Chris Wise, I changed my mind. I knew that 
fashion would always be a big part of my life; 
so why not make it my life?”

Once she got to Iowa State, Dittmer 
immediately started getting involved. From 
sorority life to Trend to MODA, she was 
focused on gaining fashion experience and 
building connections.

“Nothing else prepares you better for 
an internship than getting experience and 
knowledge in the field you want to work in,” 
Dittmer says.

Experience, connections, and persistence 
finally landed Dittmer in the Big Apple with 
Diane von Furstenberg.

“Starting fall of my sophomore year, I 
applied to more than 38 different places,” 
she says. “The fashion industry is highly 
competitive. I always touched base with 
[businesses] and they would always tell me 
that they weren’t taking interns, but I didn’t 
take no for an answer. You have to make the 
effort to get there and land that interview.”

Dittmer, whose own personal style is 
influenced by the likes of Rihanna, began 
her merchandising internship with Diane 
von Furstenberg’s corporate location this 
past May. She got to see all sides of the 
company and gained valuable experience 
working with public relations, production, 
and design.

“If I hadn’t gotten the chance to work 
for a big designer, I don’t think I would 
have gotten a chance to work for all the 
departments,” Dittmer reflects. 

Every week at Diane von Furstenberg 
was different. Interns got the opportunity 
to work with every different department. 

Dittmer did everything from running errands 
and making copies to sending garments out 
and organizing the closets. Interns also 
assisted the public relations, production and 
marketing departments by doing things like 
analyzing garment fits, prepping models for 
look books and buyer meetings and keeping 
track of how the line was selling.

“We had to know the line backwards and 
forwards,” Dittmer says. 

Another perk of working at Diane von 
Furstenberg’s main office in New York City 
was meeting Diane herself.

“Working for Diane was a very intense 
experience,” says Dittmer. “Whenever Diane 
was in the room, you knew she was there. She 
is very eccentric. She is a feminist and has a 
very eccentric and strong personality, but she’s 
obnoxious and fun at the same time. Being  
in the presence of awesome talent was 
extremely motivating.”

Working for Diane von Furstenberg over 
the summer allowed Dittmer to be able to 
return in September for Mercedes Benz 
Fashion Week. 

“I happened to meet someone in the PR 
department who was also from rural Iowa, 
like me,” she says.

Dittmer worked every show for the last four 
days, which ended up being 20 shows altogether. 
She was in charge of escorting VIPs to their 
seats, stuffing goody bags and helping with 
backstage work before the shows for Diane von 
Furstenberg and Vera Wang. In her downtime, 
she got to sneak a peak at other shows like J. 
Mendel.

“It  wa sn’t 
glamorous by 
any means, but 
unless you’re 
w o r k i n g  f o r 
them or you’re 
a guest, you don’t get to see the shows,” 
Dittmer says.

Between the summer internship and 
fashion week, there were many late nights 
for the interns at Diane von Furstenberg. 
However, there were many times when their 
hard work produced fantastic results.

“At the end of market in June, we finished 
our spring collection and sent it off to runway,” 
she says. “There was definitely a wave of relief 
and pride that went over us that week. People 
have no idea how much work goes on behind 
the scenes. We had countless meetings and 

fittings with production, meetings with buyers 
from all the big department stores and we 
were running around with the public relations 
department to make sure the show went on. 
Styling the runway models and figuring out 
what looks to showcase was worth all the  
late nights.”

Dittmer also has several fun memories 
when celebrities got involved in the work at 
Diane von Furstenberg. 

“Cameron Diaz really wanted to wear 
our neon orange embroidered fumi dress 
one weekend,” says Dittmer. “We had 
to drop everything that day to get it to  
her, which was ridiculous, but cool at the 
same time.”

Needless to say, Dittmer’s summer in the 
Big Apple took a lot of hard work, persistence, 
and elbow grease; getting there was no  
cake walk. 

“You have to be persistent,” she says. “You 
never know what can come out of sending 
in your resume. You have to set the bar 
high, and eventually you’ll start gaining 
confidence. Soon, nothing else will be out of 
the question.” 

In an extremely competitive industry, 
Dittmer had to learn how to market herself 
and stand out. Some of her fellow interns 
at Diane von Furstenberg were still in high 
school and had landed the internship via 
family connections. Dittmer wasn’t nearly 
as lucky.

“You have to take any opportunity given to 
you to grow as a student and as an intern,” she 

suggests. “The most important is leadership 
experiences. Were you in a sorority or were 
you the president? Were you a part of Trend 
or were you fashion director?”

Cassy Dittmer’s story is a successful 
one and yours can be, too. Check out 
the internship sidebar tips for landing a 
flawless internship.

You have to set the bar high, and 
eventually you’ll start gaining 
confidence.

Junior Cassy Dittmer took her dream, added  
some hard work and ended up with the perfect internship.
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hunting food, while the men took care of  
the households.

“It is important to see what lens you look 
through when looking at another culture to 
see the differences of gender roles in that 
society,” Popillion says. 

While it’s important to take a look at the 
gender roles in other societies, we need to ask 
what chivalry does in today’s world and how 
it changes through the decades.

“Chivalry is very important, but it’s simply 
not as black and white as men always doing 
things for women. It’s respecting the person 
you are with, the situation and being valiant 
about your actions in a flexible, empathetic, 
and respectful fashion,” Hickey says.

In order for gender roles to digress into 
chivalry for everyone, it’s going to take  
some time.

“Society will need to embrace gender 
differences, and over time people will 
change and those actions won’t fall into those 
categories,” Popillion says. 

Chivalry isn’t a knight in shining armor. 
Face it, as much as women want a Prince 
Charming of their very own, there can only be 
so many of them out there. Significant others 
don’t have to be “whipped,” they just need to 
respect the women in their lives. And women, 
in turn, can respect them, because everyone 
can agree that a man will be a lot more willing 
to respect a woman who respects others and, 
most importantly, herself.

From the time men are little, they’re taught 
to take care of women. Picking up the check 
after dinner, opening car doors and walking 
women home late at night are all actions that 
most ladies expect men to do.

“Some men would still like to be chivalrous 
to women and only women because that’s 
how they were brought up,” says Lisa Hickey, 
publisher and CEO of Good Men Media, Inc. 

“Some men do not want to be chivalrous to 
women since they think that it is blatantly 
unfair to men to expect either gender to yield 
to the other.” 

Gender roles amongst men and women in 
society today have changed with the times. In 
a place where women are climbing up in the 
workforce with men, we have to wonder, do 
chivalrous attitudes still have a place or have 
they been kicked to the curb?

The times have changed dramatically 
throughout the years, and have impacted 
the prominence that chivalry has in  
today’s society. 

and is much more gender-neutral,” says 
Hickey. “People are chivalrous by letting 
someone go ahead of you in line, giving 
up a seat, paying for dinner or coming to a 
stranger’s aid; not because men are stronger, 
smarter, richer or more protective, but 
because as humans it’s the right thing to do.”

Class status is yet another factor that  
has influenced gender roles in society 
throughout history.

“Up until recently, gendered role 
expectations were class and race driven,” 
Schwyzer says.  “For example, a white 
southern plantation owner would be 
chivalrous to the women who were of his 
same social level, while being ruthlessly 
exploitative of both black and white women 
who ranked below him.”

While it has often rested on the shoulders 
of men to be courteous to the women, we 
have changed into a society that calls for 
courtesy to everyone.

“Not until after the 1920’s did we 

he makes a point of stating that maintaining 
certain gender roles is, “about mutual 
pleasure, not mutual obligation.”

Having the ability to maintain some of 
the gender roles set before us in our society 
helps with keeping certain traditions, as well 

as filling “role 
play.”

“It ’s  okay, 
for  example, 
for a man to 
hold a  door 
for a women 
if both enjoy 
performing a 
gender specific 

role,” Schwyzer says. “I think some people 
hunger for that kind of role play, even if it’s 
not as traditional as we imagine.”

As gender roles have shifted throughout 
history, so have the chivalrous responsibilities.

“Chivalry used to be more gender-based. 
Now it’s come to mean politeness and civility 

“In the classic sense, chivalry doesn’t 
exist and that’s a good thing,” says Hugo 
Schwyzer, a professor in gender studies and 
history at Pasadena City College. “Chivalry 
has often rested on the idea that men should 
do for women what women are incapable of 

doing for themselves, and that’s demeaning,” 
Schwyzer says.  

Schwyzer, who has written articles for 
The Good Men Project website, does make 
note of something called “common courtesy.”

In an article he wrote, “May I Walk You 
to Your Car? Chivalry and its Contradictions,” 

develop this idea of universal good 
manners and common courtesy towards all,”  
Schwyzer says.

The expectation in American society that 
men are supposed to be the chivalrous ones 
causes a burden on them to fill the role.

“One of the big things that chivalry 
is based on is the heterosexual ideal and 
it doesn’t take into account the different 
relationships that exist in today’s society,” 
says Amy Popillion, Iowa State lecturer in 
human development and family studies. “It 
should be more how to treat people not how 
to treat a lady. The definition of chivalry 
makes assumptions,” Popillion says.  

Society in the United States has generally 
held a male-dominant role, in which they 
take care of the women. However, that is 
not the case in every culture.  

For example, the famous anthropologist 
Margaret Mead completed research in the 
1930’s of the Tchambuli tribe of New Guinea.  
In this tribe, the women were aggressive in 

it’s okay, For 
example, For a 
man to Hold a 
door For a Women 
iF botH enJoy 
perForminG a 
Gender-speciFic  
role.

is cHivalry really all it’s cracked up to be?

Chivalry is very important,  
but it ’s  simply not as black and 
white as men always doing 
things for women.
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Shining Armor

Words SaRa SChlUeteR illustration nathan KiRKMan desiGn paUlina CoURSey



TREND L i f e s t y l e P a g e  7 1P a g e  7 0     Fa l l  2 0 1 1     TREND

Who.
WhaT. 
WEaR.

Trendsetter of the Semester, Jessica Muntz, fills 
us in on her style, inspiration and three secret 
weapons to fighing  the recession.
Jessica Muntz, a junior in event management, 
is fighting the recession with her three secret 
weapons: local consignment stores, creativity, 
and a needle and thread. With the thrum of 
thread and the snip of scissors, she can create 
a snazzy t-shirt dress or denim backpack with 
the simplest of materials.

No stranger to a jam-packed schedule, 
Muntz is involved in many campus activities. 
She is a member of Alpha Delta Pi sorority,  
an avid church-goer and on the Recruitment 
and Morale and Special Projects Dance 
Marathon committees.

While she’s out walking on campus in-
between her activities, she’ll see someone in 
a style she likes and then try to replicate it.

“My fashion sort of just happens; it’s 
something that’s fun, but it’s not something 
I invest too much time or money in,” Muntz 
says. “A lot of my accessories and scarves 
come from my grandma, and other items 
have been from my mom. I like pieces that 
make a statement, but have a lot of versatility.”

Her go-to store in Ames? The Salvation 
Army. Muntz has perfected the art of digging 
for clothing treasure.

“If I know what I’m looking for, I look 
through their selections,” she says.

“Going in with a piece in mind helps you 
get over the clutter. So, if you’re looking for 

a white T-shirt, go in with that in mind. Start 
out small. Also, looking in other sections, like 
the guys clothing, can help you find unique 
pieces. I do that in other stores, too.”

Muntz also loves to scour the racks at 
Target for adorable purchases. “They have 
so many cute selections, and it’s all very 
reasonably priced. There’s also quality in 
their clothing,” she said.

According to Muntz, the key to being 
stylish is being resourceful.

“Don’t be afraid to look things up 
to make it for yourself,” she advises  
budding fashionistas.

“You can just YouTube how to make 
anything from a T-shirt dress to a scarf. You 
can look anything up, so you don’t have to 
be the first to do everything. Copying is  
a compliment.”

While Muntz often gets style  inspiration 
from others, many people come to her for 
simple style solutions.

“I made a denim backpack, and one of the 
women in my house saw it and asked me to 
help her with sewing some pockets on a bag,” 
she said. “The thing about style is making it 
your own, and with that, knowing how to sew.”
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Gift Giving Guide
Find an excellent gift for everyone one on 
your list this year.

fRiENDS

you Have a lot in 
common! iF you tHink 

it’s cool, tHey  
Will too

SigNificaNT
oThER

FindinG a GiFt For  
your lover can be 

diFFicult, but tHese 
inGenious GiFts Will 

Get you started.

paRENTS

 pamper mom WitH 
lotions and 

make dad’s liFe a  
little simpler

SiBLiNgS

 you knoW your 
siblinGs better  

tHan anyone  
else

mETRopoLiS L ioN 5/8 iNch 
miNi coRDLESS TouRmaLiNE 
fLaT iRoN
StyleBell.CoM, $70 

This rechargeable straightener fits into 
any handbag; perfect for bad hair days.

oRigiNS SkiN DivER acTivE 
chaRcoaL BoDY WaSh
oRiGinS.CoM, $19 

Origins Skin Diver Active Charcoal body 
wash will clear pores and leave any guy 
smelling fresh and clean.

Suck uk uSB miX TapE 
SUCK.UK.CoM, $25 

Make a playlist and put it on a USB drive 
cleverly packaged in a retro cassette case.

RoBoT TEa iNfuSER
MoDCloth.CoM, $15

The Robot Tea Infuser is the perfect way 
to warm up a chilly night. 

aWkWaRD famiLY phoToS 
Book
BaRneSanDnoBle.CoM, $15 

 This collection of user-submitted  
awkward family pictures will definitely 
make you share some laughs together.

icE cREam BaLL 
llBean.CoM, $30 

 Bring the Ice Cream Ball maker to your
      next date night and shake things up!

SupER-SofTENiNg haND 
LoTioN aND gEL gLovES
BathanDBoDyWoRKS.CoM, $37 

Mom will have sparkling smooth hands 
with the Super-Softening Hand Lotion 
and Gel Gloves.

gaDgET chaRgER foR  
ThE caR
ReDenvelope.CoM, $50 

If your dad is always on the go, make life 
a little easier for him with this Gadget 
Charger for his car.

chaRLES pERSoNaLizED 
gRiLL maSTER apRoN kiT 
MyBUSineSSGiftS.CoM, $22 

My Business Gifts sells an personalized 
apron kit that fits everything you need. 
Includes a detachable bottle opener, 
padded oven mitt and towel.

SquiD ShoWER caDDY
UnCoMMonGooDS.CoM, $35 

The squid shower caddy is a handy 
bathroom accessory for any age, providing 
storage along with whimsical fun.

paLLiNa
lanDofnoD.CoM, $39 

The strategic game Pallina should be on 
every child’s list this year. Made from 
eco-friendly bamboo, this gift will involve 
every family member and keep the little 
ones long entertained.

ThREaDLESS ShiRTS 
thReaDleSS.CoM, $20 oR leSS 

For your artsy sibling, a Threadless shirt is 
the perfect gift. All the shirts are created 
by Threadless community designers.

Words eMily elveRU, eRin foSSelMan, aMiRa KhatiB & MaDeline WilhelM desiGn linDSay tiMMonS
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i spent the whole 
summer before i moved  
in keeping my eyes open 
and seeing what stuff 
i could find and it all 
came together.

Maggy Smit’s charming interior décor style 
is completely attainable, maybe that’s why 
it’s so admirable. We at Trend love to see 
everyday people  utilizing their resources to 
create spaces we can imagine living in. She 
worked to unearth potential in cast-aside 
pieces to pull together a manageable and 
creative bedroom.

Smit’s dresser is an auction find from 
near her hometown of Wellman, Iowa. It 
was a diamond in the rough she and her dad 
stripped and refinished together.

“I knew I wanted something taller and 
slimmer so it could fit in the corner. I kept 
my eyes open for a couple of weeks and set 
my budget at $100 or less,” says Smit. “It was 
really retro, ugly retro when I saw it, but I 

knew it had good potential. I stripped it and 
went from there.” She refinished it with a 
chocolaty weathered stain. 

From there, Smit and her dad built and 
finished her entire desk, which comes apart 
into four pieces for easy moving. The shelves 
above her desk were a steal at less than $15 a 
piece at Menards. 

Her shot glass collection, photos and 
silver mug (that she made herself!) add a 
personal touch to the space. The purple 
and green accents, found at Gordman’s and 
Hobby Lobby, add a little flair and tie the wall 
into the rest of the room. 

The headboard was another one of Smit 
and her dad’s projects. The purple floral 
bedspread, a Target find, establishes the 

color scheme of the room with green and 
silver accents. To add a personal touch, she 
hung some of her favorite photos above her 
bed from her summer abroad to Germany  
in 2009. 

“I spend a lot of time doing homework, so 
I needed a place I could be comfortable. I had 
an idea of what I wanted to do and I spent the 
whole summer before I moved in just keeping 
my eyes open and seeing what stuff I could 
find and it all came together,” said Smit.

1.  look past dated treatments. 
Ignore worn or dated treatments on furniture, but pay attention to 
how it’s made. “If it’s a sturdy piece of  furniture almost anything can 
be refinished,” says Smit. 

2.  researcH beForeHand. 
Find out when and where auctions and estate sales are by looking 
online or in local newspaper. Some list what’s being sold online so 
you can check it out before you arrive.

3.  knoW WHat you’re lookinG For. 
When Smit purchased her dresser, she knew she wanted something 
tall, which made it easier to pick the perfect piece. 

4.  Find WHat you Want & keep your eye on it. 
Smit says, “The bidding is fast paced. It’s go, go, go, and they don’t 
mess around.”

5.  HardWare can be replaced. 
If you find a piece that’s a steal, but it’s missing something small like a 
wheel or a handle, you can easily find a replacement at antique shops 
or online.

a homE aWaY fRom homE

is your dorm room functional, but just a little 
blah? Does your bedroom need a facelift? Find 
out how to amp up your space!

maggY’S aucTioN huNTiNg TipS

Words anGela ChRiStianSon  

pHotos Ryan Riley desiGn Mollie naiG
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1 1/2 bottles Fruity red Wine 

1 liter black cHerry soda 

3/4 cup pomeGranate Juice  

1/4 cup brandy

1/4 cup triple sec

2 pears, cored & sliced

1 oranGe, tHinly sliced

WiNTER SaNgRia

Smit’s hand-finished dresser adds warmth 
and personality to her space. With a little 
patience and these few simple steps, you can  
have an eye-catching piece in your furniture 
collection, too!

1.  Remove or cover all hardware.

2. Use a stripper to remove the current 
finish following package directions. Smit 
recommends Zip Ztrip Premium Paint 
and Finish Remover available at your local 
hardware store for $5-$10. Remember to 
wear heavy-duty gloves, as the remover is a 
harsh chemical. 

3. Utilize a scrapper to remove as much of 
the stripper as you can, scrubbing with steel 
wool to remove the rest.

4. Sand the dresser, and remove excess 
dust with a vacuum and tack cloth.

5. Apply your choice of stain to the dresser 
according to package directions. Smit 
suggests using two to three coats with 
plenty of drying time in between.

6. Coat the dresser with three to four 
layers of oil-based polyurethane. Lightly 
sand in between each coat.

7. Spread a paste wax with a clean cloth in 
a circular motion all over the surface of the 
dresser. Wipe off excess wax with another 
clean cloth.

BEfoRE

afTER

DiY: REfiNiShED

refinishing an old dresser is  
the perfect winter break

Surprise your friends with these creative drinks and you will be their 
own personal bartender.  Whether you’re hitting the town with your 
closest friends or enjoying a night in with your family to avoid the 
bitter cold, these simple recipes will be a sure hit.

TooLS & 

SuppLiES

2 clean clotHs

Wood stain

sand paper

stripper

Wax

polyuretHane

steel Wool

tack clotH

scrapper

dresser 

TREND REcipES

Holiday in a Cup

1 part irisH cream

1 part GoldscHläGer

1 part butterscotcH  

scHnapps

1 part vodka

giNgERBREaD maN 

1 part GoldscHläGer

1 part vodka

1 part cranberry  

Juice

chRiSTmaS iN 
YouR mouTh

1 tbsp. instant espresso

5 cinnamon sticks

1/3 cup suGar  

1/4 cup unsWeetened  

cocoa

mocha maDNESS

Words MaGGie MeyeR desiGn natalie Malliet
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ThE NighT ciRcuS

eRin MoRGenSteRn

BoSSYpaNTS

tina fey

Other 
Top Books

title The Tiger’s Wife

author Tea Obreht

genre Fiction

Tea Obreht’s debut novel has been widely 
regarded as one of the best pieces of fiction 
to be released this year. The Tiger’s Wife is a 
complex tale that weaves together a world of 
ancient myths and haunting reality. Narrator 
Natalia, a young doctor, begins to look for 
answers to her grandfather’s mysterious death 
by recalling the fables he told her as a child. 
In the setting of war-torn Eastern Europe, 
Natalia finds that these ancient tales provide 
her with the answers she is looking for.

title Moonwalking with Einstein

author Joshua Foer

genre Non-Fiction

If you’ve ever stayed up all night cramming 
for a final, this book could be a life-
changing read for you. Journalist Joshua 
Foer chronicles his journey as a participant 
in the U.S. Memory Championship and 
provides readers with the ancient secrets 
that memory champions use to retain 
unbelievable amounts of information. 
With only a year of training, Foer won the 
championship, proving that with practice 
we can all greatly improve our memories.

title The Dovekeepers

author Alice Hoffman

genre Historical-Fiction

In this new historical epic, she combines 
romance and magical themes with historical 
facts and rich symbolism. The Dovekeepers 
is set during the first Jewish-Roman War in 
70 CE., where the four female protagonists 
have fled the ruined city of Jerusalem and 
taken shelter in the mountain fortress of 
Masada. The 900 inhabitants of the shelter 
committed suicide before the Romans could 
overtake them, leaving only seven survivors. 

ThE NovELTiES

After finals,  holiday parties and family 
functions; a quiet evening at home is in 
store. Pull out one of  these reads for a 
relaxing escape.

Words GRaCe GaRDneR desiGn RaChel hentGeS



Enter Today at:
fi tnessmagazine.com/windaily

WIN DAILY
Everything you need to look and feel your best.

Workout gear, clothes, exercise equipment, 
electronics, beauty products and more!

No purchase necessary to enter or win.  Subject to Offi cial Rules and entry at fi tnessmagazine.com/windaily.  
There will be one Daily Giveaway Sweepstakes per day. Entries for each daily sweepstakes must be received by 
11:59 p.m., E.T.  Open to legal residents of the 50 United States, and the District of Columbia, 21 years or older. 
One entry per e-mail address per day. Online entry only. Void where prohibited. Sponsor: Meredith Corporation.

The more you enter the more chances you have to win.
Each day one lucky entrant wins a great prize!


