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AMD 545 Syllabus 
Spring 2017 

 
AMD 545. Consumer Aesthetics and Retail Branding. (3-0) Cr. 3. Prereq: One course in 
design elements and principles, psychology, consumer behavior, or marketing. Examination of 
hedonic nature of consumer experience and its application to experiential design and branding of 
retail venues. Emphasis on consumer behavior, design, environmental psychology, and 
marketing literature. 
 
Objectives 

1. Understand the important influence of hedonic experience and branded environments on 
consumer behavior 

2. Evaluate literature related to course topics: consumer motivations, experiential marketing 
strategies, branding, and retail atmospherics 

3. Show command of course topics through guidance of learning of class members 
4. Synthesize and apply course content through team development of integrative summaries  
5. Synthesize course content through a team research proposal paper that empirically tests 

an aspect of consumer aesthetics and retail branding.  
 
 
Point breakdown for graded activities 
In-class preparation and participation    30% 
Topic leadership (4-5 articles each students)   25% 
Integration of topic content (A, B)    10% (5% for each of three) 
Research proposal paper (C)     35% 

100% 
 

 
Activities  

 
In class participation 

30% of final grade 
Attendance and participation is expected of each student each day in this seminar-based course. 
Students are responsible for doing readings for the class period so that they are prepared to 
provide insightful contributions to the class discussion. Each unexcused missed day will result in 
a drop from 30 possible points. Students are expected to be to class on time. Repeated tardiness 
will be treated as a missed class in terms of loss of points.  
 
Some articles use advanced statistical tests. Some students may not be familiar with these 
statistics; don’t panic, students should still be able to assess other aspects of the paper. Statistical 
tests will be reviewed early in the semester to help those with little knowledge of statistics 
understand future readings. 
 
We are very fortunate to have students with diverse backgrounds. This should make for 
interesting discussions. We understand that English is not the first language for some students. 
This should not discourage students from contributing to the discussion. We want to hear what 
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everyone has to say. Each student will be given a chance to contribute. If a student does not 
voluntarily contribute, the instructor may call on the student. 
 
 

Topic leadership 
25% of final grade 

Each student will select articles from the syllabus (the grey highlighted articles are not options) 
for which they will guide the discussion. Students should not lecture but guide discussion, 
getting students to contribute to the discussion and learning. Students are welcome to use a 
variety of active learning techniques to enhance learning. Leaders will be graded based on 
command of the subject matter and enhancement of learning experience for other students. 

 
 

Integration of topic content (A and B on the syllabus) 
10% of final grade 

To help students enhance their abilities to synthesize and apply information from related articles, 
student teams will develop a 2.5 to 4-page synthesis that shows how the content from articles on 
the specified topic is integrated together. In addition, the teams will develop a 1 page “best 
practices” summary describing how the synthesized content should be applied to the 
development of a consumer environment (e.g., pop-up shop experience, brick-and-mortar store 
experience, cafe experience added to a luxury brand store, or social media marketing campaign) 
selected by the team. Each team will complete the two integration assignments (A, B) listed on 
the syllabus. 
 
Each 2.5 to 4-page synthesis explains the linkages among the variables and outcomes of the 
research studies.   

1. To begin, the team should explain how the like variables are related and/or different.  
2. Then a written discussion should be developed that illustrates how the numerous 

variables in the studies relate or affect one another.  A visual model (not included in the 
2.5-4 pages) illustrating the relationship paths may be included, but not required. 

3. Moderating variables (e.g., gender, age, consumer innovativeness) that have affected 
particular relationships should be explained.   

4. Other potential mediating or moderating variables not discussed in the articles should 
close the summary.   

 
Each 1-page “best practices” summary should explain the implications for industry professionals.  
Specifically, the team should identify how the integrated information translates into 
tactics/strategies for the development of the selected consumer environment. This information 
should include:  

1. A bullet point list of best practices (e.g., Whereas each of the 4Es may be important to 
building the marketing experience, most of the resources should be put into esthetic 
experiences given their relative importance found in XX’s research)  

2. An example for each of the best practices applied to the particular experience (e.g., When 
building the esthetic experience, the visual design elements (e.g., colors, textures, shapes) 
of the desserts served in the café of the luxury brand shop should closely align with the 
visual design elements of the fashion line for the season).  
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Both integration summaries must be submitted according to the deadlines established on the 
syllabus. A late submission will be docked one full grade for each day it is late (e.g., A to B 
grade for one day late). The summaries will be submitted through separate drop boxes in 
Blackboard.  
 

 
Scholarly research proposal paper (C) 

35% of final grade 
As a group of students (number determined by instructor), develop a scholarly manuscript of 10-
13 pages, not including references.  It should be double-spaced, one inch margins and Times 
New Roman font size 12.  

 
Authorship order should be negotiated by the group, based on level of contribution to the 
research idea and manuscript development.   
 
The topic of the study must include some aspect of consumer aesthetics/retail branding 
experience such as the impact of 4Es on consumer happiness, or the impact of congruity between 
pop-up shop environmental elements (music, scent) and a museum exhibit on consumer purchase 
of exhibit related goods.  
 
Students are expected to provide a rough draft of the research questions, hypotheses, and 
conceptual model to the instructor (see the syllabus for the due date) for input before submitting 
the final proposal.  A minimum of 3 hypotheses/research questions is expected.  
 
The proposal should follow APA style. It should include an abstract, introduction, literature 
review, method section including qualitative or statistical tests/data analysis technique to be 
used, and references.  Include any figures or tables directly in the .doc manuscript. All 
information must be properly cited.  
 
A short presentation of the project will be given by the group to the class at the end of the 
semester.  
 
An electronic MS Word file of the paper should be uploaded on the due date. See the file in the 
readings folder for the criteria used to evaluate the paper for grading purposes. Late submissions 
will be docked a full grade for each day it is late (e.g., A to B for one day late). 
 
Also each student should complete the peer evaluation form found at the end of this document. 
Submit it individually as a HARD COPY to the instructor on the day the paper is presented. 
 
The proposal must be carefully edited before it is given to the instructor for grading; it should be 
journal submission quality. If English is not the author’s first language, finding an editor outside 
the department is highly recommended. If heavy editing by the instructor is needed, the paper 
will not be reviewed or graded. An F will be given to the paper in that case with no chance to 
resubmit the paper. All papers must be checked to curb plagiarism.  
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General Policies 

If ill, the student must provide a doctor’s note the day the student returns so that they are not 
penalized for missed classes. No more than two days of class participation will be excused.  
 
If students are unable to respond to questions in class or appear not to read the articles, the 
instructor has the option of using pop quizzes to determine a portion of the student’s grade.  
Students who do not meet deadlines will have points docked from their grade based on the 
degree of lateness.   
 
In class participation and topic leadership grades will be released at the beginning of the month. 
Students are expected to check their grades when the grades are released by the instructor each 
month and let the instructor know if a correction is needed within seven days of the release. 
Grades will not be changed after a week of posting the grade.  
 
GRADES are calculated from the 100 points earned during the semester.  The number of points 
necessary to obtain a specific percentage and grade are listed below. 
 
 
Minimum  Letter    Minimum  Letter  
Percentage  Grade   Percentage  Grade  
       
 94     A       73     C   
 90     A-       70     C-   
 87     B+       67     D+   
 83     B       63     D   
 80     B-       60     D-   
 77     C+    < 60      F        
  

Academic Dishonesty 
The class will follow Iowa State University’s policy on academic dishonesty.  Anyone suspected of 
academic dishonesty will be reported to the Dean of Students Office. 
http://www.dso.iastate.edu/ja/academic/misconduct.html 
 
Classroom or Grade Problems: 
If a student has a course related problem, she or he should discuss it with the course instructor 
first. If the student is not satisfied, she or he should contact his/her advisor/major professor to 
address the situation. The advisor/major professor will suggest a possible course of action. 
 
 
Disability Accommodation 
Iowa State University complies with the Americans with Disabilities Act and Sect 504 of the 
Rehabilitation Act.  If you have a disability and anticipate needing accommodations in this 
course, please contact (instructor name) to set up a meeting within the first week of the semester 
or as soon as you become aware of your need.  Before meeting with (instructor name), you will 
need to obtain a SAAR form with recommendations for accommodations from the Disability 
Resources Office, located in Room 1076 on the main floor of the Student Services Building. 
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Their telephone number is 515-294-7220 or email disabilityresources@iastate.edu.  Retroactive 
requests for accommodations will not be honored. 
 
Standards for student work: All student work must adhere to the minimum standards listed 
below and in the course syllabus. 
General: Use correct terminology; list citations for all references (use appropriate style: APA), 
including Internet sources, and quotations; apply appropriate mathematical and industry/business 
concepts, and use standard English grammar and punctuation.  
Teamwork: Communicate effectively and positively with team members, attend group 
meetings, meet deadlines, exchange critical contact information [e.g., email/skype addresses], 
work cooperatively with members, and contribute equally to project development and 
written/visual materials. Students failing minimum teamwork expectations may be removed from 
the team. Peer evaluations can affect the student’s grade on a project.  The instructor will set up 
groups in Blackboard for students to share documents or students may set up their own group via 
Google or another platform.   
Presentations, projects, assignments, and papers: These graded dimensions of a course must 
be presented in the format identified in the syllabus.  
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Your name   _________________________ 
 
Name of group members IN ALPHABETICAL ORDER BY LAST NAME 
 
#1 ____________________________ 
 
 
#2 ____________________________ 
 
 
#3 ____________________________ 
 

 
 
Rate each person in your group, including yourself, on the following characteristics. 
Use a scale of 1-5; a rating 1 = poor and 5 = excellent.  
 
TEAM MEMBERSHIP #1 #2 
Cooperative   
Accurate work   
Contribute ideas and 
expertise to group 

  

Positive attitude   
Good communicator   
Accepted responsibility   
Met deadlines   

Average (add 
scores down, divide 
by 7) 

  

Comments (continue on 
back) 
 
 
 

  

 
 


